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Abstract. Currently, the convention and exhibition industry is at the stage of active development.
Despite the events related to the impact of the pandemic on all fields of life and activity of society,
new commercial and non-profit organizations continue to appear in the industry, whose activities are
aimed at the development and implementation of projects of various formats, directions and levels. The
purpose of the study is to identify trends and problems in the development of the congress and exhibition
industry under the conditions of the digitalization of the economy. In the course of this research, a
comparative characteristic and assessment of the state of the market of the congress and exhibition
industry during the period of pre-covid restrictions was carried out, the dynamics of events in the market
of congress and exhibition services is presented. As a result of the study, an analysis of the formats of
project implementation and directions of activities for the period 2020-2021, a hierarchy of project
implementation formats is presented. In addition, the study demonstrated the total number of events
depending on the direction of their implementation as a percentage of all formats of implementation,
the comparison by the average number of participants and the average cost of registration fees.
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AHHOTamus. B Hacrosiiee BpeMsi KOHIPECCHO-BBICTABOYHASI MHIYCTPUSI HAXOOUTCS Ha 3Talle aK-
TUBHOTO pa3BUTUs. HecMOTpst Ha COOBITHSI, CBA3aHHbBIE C BAMSHUEM MaHAEMUU Ha BCe cephl XKU3HU
U IeATEeIbHOCTU OOLIECTBA, B OTPACIN MPOJOJIKAIOT MOSBISTHCS HOBbIE KOMMEPYECKHE U HEKOMMEp-
YecKre OpraHM3aluu, AesiTeJIbHOCTh KOTOPBIX HAllpaBjeHa Ha pa3BUTHE U PeaIU3aLIMIO TIPOCKTOB pa3-
JiMyHoro ¢opmata, HarpaBjieHUsI U YpoBHsl. Llenblo ucciaenoBaHus siBIsieTCs BbISIBJICHUE TEHICHIIUI
1 TIpo0JIeM pa3BUTHUSI KOHTPECCHO-BBICTABOYHOM MHIYCTPUHU B YCIOBHUAX TU(MPOBU3ALIUA SKOHOMUKH.
B mporiecce vccaenoBaHus MpoBeneHa CpaBHUTEIbHAS XapaKTePUCTUKA M OIIEHKA COCTOSTHUS PBhIHKA
KOHTPECCHO-BBICTABOYHON MHIYCTPUU B TIEPUOJ TOKOBUIHBIX OTPAaHUYEHUI, MpeAcTaBieHa AMHAMU-
Ka MEpOIPUSTUIL HAa PhIHKE KOHIPECCHO-BBICTABOYHBIX YCIYT. B pesynbrare ucciaenoBaHus MpencTaB-
JIeH aHain3 (opMaToB peaju3alliy MPOEKTOB W HampaBJeHU MeponpusTtuii 3a nepuon 2020-2021
LT, uepapxusi popMaToB peanusaluuu rnpoekton. [ToMUMoO 3TOrO, B pe3yabraTe UCCIENOBaHUS MPOJie-
MOHCTPUPOBAHO O0IIee KOJUUYECTBO MEPOTIPUATUI B 3aBUCUMOCTHU OT HAIlpaBJIEHUS] UX peaau3aluu
B MPOILIEHTHOM COOTHOIIIEHWM KO BceM (hopMaraM peajn3alliM, CpaBHEHHUE TI0 CpeTHEMY KOJTUIEeCTBY
YYaCTHUKOB Y TI0 CPEHEN CTOMMOCTH PETUCTPALIMOHHBIX B3HOCOB.

KioueBble ciioBa: myichpoBu3anust, OM3Hec-MoJesib, KOHIPECCHO-BLICTABOYHAS NS TEIBHOCTD, BbI-
CTaBOYHas AESITeIbHOCTbD, OlleHKA AeSITeIbHOCTY, MHBECTUIIMM, MHBECTOP, OLIEHKA pUCKa
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Introduction

Currently, the convention and exhibition industry is at the stage of active development. Despite the
events related to the impact of the pandemic on all fields of life and activity of society, new commer-
cial and non-profit organizations continue to appear in the industry, whose activities are aimed at the
development and implementation of projects of various formats, directions and levels (international,
regional, etc.).

Since economic processes are in constant and dynamic motion, the demand for services in the ser-
vice sector is growing, and the possibility of attracting and implementing large and large-scale projects
on the territory of the Russian Federation is becoming increasingly relevant. In this regard, many com-
panies are beginning to engage in active processes of improving functionality and their activities (Sul,
2020). Many of the processes that are currently taking place in the hospitality industry are due to the
current state of the market. On the one hand, it is impossible not to note the negative impact of the
epidemiological situation on the activities of organizations. Some establishments lose their competitive
positions due to their inability to adapt to modern operating conditions, however, there are also such
firms that, in a difficult period, found an opportunity to improve internal processes, business models
and, as a result, the functioning of their activities. These events allowed the companies to maintain a
competitive advantage in the market and made them one of the most progressive and stable ones at this
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stage of the development of the hospitality industry.

Despite the epidemic that has affected all aspects of the activities of enterprises, recently there has
been an increase in interest on the part of international organizations and associations to carry out major
international projects on the territory of Russia or with the participation of domestic specialists. This
trend can be traced because the country has a great resource potential, and in the context of globaliza-
tion and cultural integration, the emergence of new areas of the hospitality industry and the develop-
ment of innovative tourist products, it is necessary to provide and expand opportunities in relation with
the digital transformation of the economy for new and existing organizations operating in the congress
and exhibition industry.

Materials and Methods

In the course of this research, the material collected from several reports of the International As-
sociation of Congresses and Conferences compiled by specialists of the hospitality industry, scientific
papers revealing and describing the methods and goals of building business processes in the congress and
exhibition industry were analyzed.

Some of the works used in the study define the format of events as a way to restrict the freedom of
project participants. The choice of the project format or process optimization measures depends on
time, context and space (Bharadwaj, 2013). Other authors note that the formats of changes at the enter-
prise are directly related to the work of a large number of people who occupy various roles and positions
at the enterprise (De Smet, 2018).

The work uses a large amount of information aimed at analyzing the topic. In addition, the work
contains a set of methods that were used for the purpose of the most detailed study of all aspects of the
subject matter. Among the methods, the following can be distinguished (Hankinson, 2005):

— Analysis and synthesis.

— Comparison.

— Classification.

Results and Discussion

Despite all the recent events, the convention and exhibition industry continues to struggle for its
place in the market. In order to describe all the processes taking place in the industry in the most detail,
it is necessary to understand what the congress and exhibition market itself is, to assess its current state
as well as to determine the trends of further development (Wong, 2019).

Membership in the International Association of Congresses and Conferences (ICCA) is very pres-
tigious among the largest hospitality organizations. The Association was created to optimize the inter-
action of all subjects involved in the field, as well as to create a large-scale information field that allows
participating countries to freely compete with each other, exchange ideas, goals, experience in preparing
and implementing various events (Smagina, 2017).

One of the most important documents in the congress and exhibition industry is the annual report of
the International Association of Congresses and Conferences on events that are organized all over the
world, including Russia (Voronova, Liashchuk, Smirnova, Belokurova, 2019). This report also presents
a ranking by the number of events held in each country and the largest cities. This rating allows you
to determine the place of a particular state in the world ranking of the hospitality industry and choose
further ways of development, as well as to trace the dynamics of the development of the industry in the
world and a specific destination. Table 1 presents a comparative description and assessment of the cur-
rent state of the market of the convention and exhibition industry in Russia and St. Petersburg (Kahveci,
2022).
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Table 1. Comparative characteristics and assessment of the state of the congress
and exhibition industry market during the period of Pre-Covid restrictions

2017 | 2018 | 2019

The number of events held in Russia
Total number of countries — 41

87 events (21st place among 83 events (22nd place among 117 events (20th place among
European countries) European countries) European countries)

Number of events held in St. Petersburg
Total number of cities — 200

31 events (49th place among 19 events (80th place among 36 events (42nd place among
European countries) European countries) European countries)

In addition, Figure 1 shows the dynamics of events in the market of congress and exhibition services
held in Russia and Saint Petersburg between 2017 and 2019

Fig. 1. Dynamics of events in the market of congress and exhibition services

Based on the graph, it can be seen that even despite the crises taking place in the world, the dy-
namics are generally positive. Of course, the chart cannot show constant growth or constant decline,
since the market is very dynamic and depends on many factors. And such fluctuations just indicate its
development and improvement. Russia's position in the ranking of countries is at an average level, but
St. Petersburg is one of the most leading cities in Russia, along with Moscow, which allows us to judge
the trend of increasing attractiveness of the market of congress and exhibition services in Russia (Sere-
bryakova, Petrikov, 2018).

Exploring the market of congress and exhibition services in Russia and St. Petersburg by the number
of events held, it is also necessary to trace the dynamics of participants attending congress and exhibi-
tion events. This factor is fundamental in the hospitality industry, since it is visitors and customers who
form new market needs. A total of 64 countries were included and studied. Table 2 presents a compar-
ative description of the state of the Russian congress and exhibition industry market by the number of
event visitors between 2017 and 2019.
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Table 2. Comparative characteristics of the number of visi-
tors to events in Saint-Petersburg and Russia

2017 | 2018 | 2019

The number of visitors to events in Russia
Total number of countries - 64

28 152 participant
Less than 20.000 participants (60th place) 22.947 participants of the event (43rd place) participanis

(43rd place)
The number of visitors to events in St. Petersburg
Total number of cities — 120
Less than 10.000 (out of rating) | Less than 10.000 (out of rating) | 10.249 participants (111 places)

Figure 2, on the other hand, visually presents this dynamic of visitors in the market of congress and
exhibition services between 2017 and 2019 in Russia and Saint Petersburg.

Fig. 2. Dynamics of visitors in the market of congress and exhibition services

The graph shows a positive trend in terms of growth in the number of visitors (both local and inter-
national). This is highly evident when comparing indicators for Russia (on average 2717 more people
visited these events annually, meaning a 12.07% annual average increase). The trend is a positive factor
that indicates an increase in public interest in events of various formats. However, conducting a more
detailed study, it should be noted that in 2017 and 2018 St. Petersburg was out of the rating in terms of
the number of visitors, this factor undoubtedly negatively affects the positioning of the city in the market
of convention and exhibition services (Martin, 2003).

Comparing the indicators of 2017—2019, and also taking into account the fact that only 120 of the
largest megacities in Europe participated in the rating, it can be noted that St. Petersburg accounts for a
large share of participants in Russia (50.00%, 43.58% and 36.41% in 2017, 2018 and 2019, respectively)
taking into account that in terms of the number of participants in 2019 it was even ahead of Moscow
(Moscow took the 115th place in the ranking in 2019 lagging 4 places behind Saint Petersburg). The data
coincide with the study given in Table 2 and reflect the growing attractiveness of the destination. Every
year the indicators built up positive dynamics, allowing Saint-Petersburg to break out into the leaders of
Russia in the market of congress and exhibition services (Expocenter, 2019).

For a more complete assessment of the market, it is necessary to consider the events that have taken
place in Russia and all over the world in the last 2 years. Figure 3 shows data on 2020 events as a per-
centage (EXPOCLUB.ru, 2020). Speaking of 2020, it turned out to be one of the most difficult years
for the congress and exhibition services market. According to the statistical data of the ICCA report, 8.5
thousand events were planned for 2020 around the world. More than 40% of all planned projects have
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been cancelled. This was especially acute at the beginning of the year 2020.

Fig. 3. Distribution of event forms based on 2020 events (Expocenter, 2020)

Over the past one and a half year, virtual events have gained popularity, their influence increased to
30% in 2020 (Expocenter, 2020). Previously, a small segment, which was used exclusively by large in-
dustry players, has now increased to a huge size. At present, it occupies the first place among all forms
of events, and the trend of their development has shown an exceptionally positive dynamics, since this
form of event organization is closely connected with the I'T segment, which is now the most promising
industry in all spheres of society. In other words, even negative external factors can serve as an incentive
for the development and search for new ways of doing business (Levina, Ilyin et al., 2019).

The segment "Postponement of the event date” ran to about 13% of the total market. However, by
the end of 2020, the share of postponed events decreased, which is undoubtedly a positive factor. This
segment can also serve as a big problem for many players of the congress and exhibition market who
carry out their activities in the segment of small and medium-sized businesses, since the vast majority of
companies operate at the expense of borrowed funds. Each delay and rescheduling can trigger solvency
problems of enterprises and hinders normal liquidity in the existing conditions.

Two percent of the total number of events were held in full-time format. The share of such projects
is relatively smaller than the rest of the segments, which was a kind of "sore point" of the congress and
exhibition industry throughout 2020. The drop in the number of face-to-face events is undoubtedly
one of the main economic problems, which is expressed in the loss of all resources: financial, human,
technical, etc. Many firms could not cope with these losses and left the market forever (e.g “MAKO”
Congress Management).

By the end of 2021, the hybrid form of organizing and holding events was the most developed (there
was an increase to 15%). Since due to restrictions it was impossible to organize a full-time presence of
people, so the use of a joint format of online and offline participation was decided on.

Thus, it is possible to identify the market trend towards an increase in virtual and hybrid forms of
participation, which, first of all, are implemented through the tools necessary to ensure offline partici-
pation. Such tools are online platforms, CRM systems, video installations (cameras, applications, etc.),
virtual and augmented reality systems (Romanova, 2014).
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Figure 4 shows the hierarchy of event implementation formats.

Fig. 4. Hierarchy of event implementation formats 2020-2021

Analyzing the market of congress and exhibition services, it is also necessary to identify the most
popular destinations by the end of 2020 and the beginning of 2021. The analysis includes the study of all
options for the organization of events as well as all identified areas.

At the end of 2020 and the beginning of 2021 around 50% of events on this topic were conducted in
a virtual format (up by 20% points from 2020), 8% in a hybrid and only 3% in full-time format (Figure
5). These data clearly illustrate the trend of transition to the virtual space. Separately, it is necessary to
highlight the fact that IT events are the format with the lowest share of postponement of the date (30%),
as well as with the lowest cancellation rates (only 9%) (Official website of the Administration of St. Pe-
tersburg, 2021).

Fig. 5. Distribution of events by organizational form

The conducted research allows us to form the idea that the future of the congress and exhibition in-
dustry consists in the use of modern technical means, providing financial resources for all information
components of the business and the availability of modern automated systems (including CRM sys-
tems). The emergence of these new formats for the implementation of events is undoubtedly a catalyst
for the development of technologies for every company being present in the hospitality market. The
economic effect of these events has also undergone some changes. The presence of virtual and hybrid
meetings has a direct impact on the venue of events, the costs associated with transportation and living
expenses. Prices for services and materials necessary for the normal operation of companies are also
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changing (Perova, 2016).

With the help of virtual and hybrid formats, it is possible to increase the number of participants, or-
ganize as many international projects as possible without being tied to a specific place. At the same time,
there are certain problems, such as the difference in time zones, poor communication on the global
Internet, the lack of technical capabilities of the company as a whole.

In the 2020 statistical report from ICCA (2020), a study was conducted that combines all of the above
observations. Based on the data and activity reports received from ICCA member countries and cities,
it is possible to create schedules reflecting the real situation in the convention and exhibition industry.

The comparison reflects the difference between the face-to-face format and the virtual one, since
the latter events occupy the first place in the hierarchy of formats for the implementation of events in
2020-2021. Figure 6 shows a comparison by the average number of participants. A 49.9% increase in
the number of participants of virtual events could be traced by the beginning of 2021. The “number of
participants” indicator is almost 2 times more than the data obtained for face-to-face formats of events,
which is undoubtedly one of the criteria for the development of convention and exhibition industry as
a whole.

Fig. 6. Comparison by average number of participants

The epidemiological situation has largely affected all processes, on the one hand, negatively, but on
the other hand, it has allowed to reveal new aspects and ways of development for the congress, exhibi-
tion, hotel and tourism segment.

It is also necessary to compare the dynamics of the average cost of services for participation in con-
gress and exhibition events in 2020-2021. Figure 7 shows a comparison of the average cost of registration
fees. Since the report data contains information on financial indicators in foreign currency (US dollars),
the figure shows the transfer of the amount to the Russian ruble as of the beginning of 2021 (ICCA An-
nual Report, 2020).
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Reduction of average fee in the case of virtual mode in
2020 and 2021
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Fig. 7. Comparison by average cost of registration fees

The graph shows that the average cost of registration fees has decreased by almost 60%. This dynamic
is due to the fact that virtual and hybrid formats are the most popular event formats nowadays. The cost
of participation costs has decreased, since the so-called "hidden costs" are not included, such as the cost
of booking, service fee for using the payment system not only on the Internet, but also at the venue of
the event, living expenses, meals, human resources costs (costs of "manual” labor), etc.

These market fluctuations indicate its adaptation and adaptation to modern changing conditions and
shows the capabilities and abilities of the congress and exhibition services market to withstand harsh
conditions. The segment has completely changed, new opportunities and growth points have emerged
for many companies, but there is one need that needs to be in the forefront — a person needs commu-
nication.

Realizing this, many players in the market have taken all possible ways to increase the time for the
preparation and implementation of events, including through the introduction of subsidies to small and
medium-sized businesses in order to retain players in the market. Right now, it is so important to have a
reliable regulatory framework regulating business activities.

Unfortunately, Russia and St. Petersburg, in particular, do not have a sufficiently developed legisla-
tive framework in this area. The congress and exhibition services market has been working towards the
development and implementation of a priority project for the development of the sector since January
31, 2018. The main goal is to increase tourist flows, especially business tourists who for the target group.
This project is aimed at increasing the number of congress events held in St. Petersburg and accounted
for by ICCA.

Conclusions

Thus, based on all the data, the following trends in the development of the industry can be identified:

— Changing the format of the events held to hybrid and virtual.

— The use of IT technologies in the activities of companies.

— The growth of public interest in events of various formats.

— Increasing the number of events and entering new markets.

— Development of areas of implementation of projects related to medicine, science, education and
the IT segment.

— Providing financial resources for all modern automated systems (including CRM systems).

— An increase in the average number of participants in congress and exhibition events.
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— Reduction of the average cost of registration fees.

— Development of the legislative framework in terms of preparation and implementation of meas-
ures.

— Development of the activities of congress and exhibition operators in order to increase their posi-
tions in the rating of the International Association ICCA.

The current market analysis, opportunities and threats, the emergence of new formats inevitably led
to changes in interaction with customers, suppliers and competitors. Modern conditions dictate new
rules of doing business, therefore, it is necessary to approach the study of the market and its assessment
comprehensively, through the study of some economic and organizational characteristics of companies
and enterprises.

REFERENCES

Bharadwaj A. 2013. Digital Business Strategy: Toward a Next Generation of Insights. MIS Q, 471-
482.

De Smet A. 2018. Leading Agile Transformation: The New Capabilities Leaders Need to Build
21st-century Organizations, 24-27.

Hankinson G. 2005. Destination Brand Images: a Business Tourism Perspective. Journal of Services
Marketing 1, 24-32. doi:10.1108/08876040510579361

Kahveci E. 2022. Business Strategies for Small and Medium-Sized Tourism Enterprises During
COVID-19: a Developing Country Case. Journal of Hospitality and Tourism Insights. doi:10.1108/
JHTI-08-2021-0232

Levina A.IL., Ilyin I.V., Dubgorn A.S., Kalyazina S.E. 2019. The Principles of the Formation of the
Digital Space Architecture of Russian Business. Science Perspectives 10, 21-26.

Martin D. 2003. Business Simulations: a Balanced Approach to Tourism Education. International
Journal of Contemporary Hospitality Management 6, 336-339. doi:10.1108/09596110310488195

Perova A. 2016. Functionality of Saint Petersburg Historic Groups of Buildings for Arrangement of
Business Tourism Events. Architecture and Engineering 1, 60-65.

Ridley S. 1995. Towards a New Business Culture for Tourism and Hospitality Organizations. Inter-
national Journal of Contemporary Hospitality Management 7, 36-43. doi:10.1108/09596119510101912

Romanova I.M. 2014. Classification and characteristics of factors influencing the formation and
development of exhibition and congress activities. Regional economy: theory and practice 21, 15-20.

Serebryakova N.A., Petrikov A.V. 2018. The Principles of Design and the Organization of Func-
tioning of Innovative Infrastructures in the Conditions of the Industry 4.0. Proceedings of VSUET 4,
384—387. doi:10.20914/2310-1202-2018-4-384-387

Smagina N.N. 2017. Sustainable Competitive Advantage of the International Business Tourism on
the Regional Level. Contributions to Economics, 541-548. doi:10.1007/978-3-319-60696-5_68

Sul H.K. 2020. Measurement Development for Tourism Destination Business Environment and
Competitive Advantages. Sustainability 12, 1-20. doi:10.3390/su12208587

Yoronova O.V., Liashchuk A.S., Smirnova S.A., Belokurova M.E. 2019. Congress and Exhibition
Activity as a Field of Foreign Economic Activity. Scientific Bulletin of the Southern Institute of Man-
agement 4, 103- 108. doi:10.31775/2305-3100-2019-4-103-108

Wong J.W.C. 2019. The Effects of Value Co-Creation Activities on the Perceived Performance of
Exhibitions: A Service Science Perspective. Journal of Hospitality and Tourism Management 39, 97-
109. doi: 10.1016/j.jhtm.2019.03.003

EXPOCLUB.ru - Evaluation of the Effectiveness of Events for the Region: Economics, Develop-
ment, Image. URL: https://www.expoclub.ru/press/38885 (accessed 25.10.2022).

ICCA Annual Report, 2018-2019. URL:https://www.iccaworld.org/ (accessed: 26.09.2022)

ICCA Annual report, 2020. URL:https://www.iccaworld.org/cnt/ (accessed: 28.09.2022)

Official website of Expocenter. URL: https://www.expocentr.ru/ru/ui/17032/ (accessed: 05.10.2021).

Official website of OO0 “MAKO” Congress Management. URL:http://www.makongress.ru (ac-
cessed: 05.10.2022).

Official website of the Administration of St. Petersburg. URL:https://www.gov.spb.ru/gov/ (ac-
cessed: 28.09.2022).

63



CNMUCOK UCTOYHUKOB

Bharadwaj A. 2013. Digital Business Strategy: Toward a Next Generation of Insights. MIS Q, 471-
482.

De Smet A. 2018. Leading Agile Transformation: The New Capabilities Leaders Need to Build 21st-
century Organizations, 24-27.

Hankinson G. 2005. Destination Brand Images: a Business Tourism Perspective. Journal of Services
Marketing 1, 24-32. doi:10.1108/08876040510579361

Kahveci E. 2022. Business Strategies for Small and Medium-Sized Tourism Enterprises During
COVID-19: a Developing Country Case. Journal of Hospitality and Tourism Insights. doi:10.1108/
JHTI-08-2021-0232

Jlesuna A.U., Unbun U.B., yoropu A.C. Kanazuna C.E. 2019. ITpunuumns: popMUpPOBaHUS ap-
XUTEKTYPBI IMDPOBOTO IIPOCTPAHCTBA poccuiickoro 6msHeca. [lepcrektusbl Hayku 10, 21-26.

Martin D. 2003. Business Simulations: a Balanced Approach to Tourism Education. International
Journal of Contemporary Hospitality Management 6, 336-339. doi:10.1108/09596110310488195

Perova A. 2016. Functionality of Saint Petersburg Historic Groups of Buildings for Arrangement of
Business Tourism Events. Architecture and Engineering 1, 60-65.

RidleyS. 1995. Towardsa New Business Culture for Tourismand Hospitality Organizations. International
Journal of Contemporary Hospitality Management 7, 36-43. doi:10.1108/09596119510101912

Pomanosa .M. 2014. Knaccuduxkauus 1 xapakTeprucTUKa (HaKTOPOB, BIULIONINX Ha (OpMUPO-
BaHWe W Pa3BUTHE BBICTABOYHO-KOHTPECCHON MEesSTeIbHOCTHA. PermoHanbHass 95KOHOMUKA: TEOPUs U
npakTtuka 21, 15-20.

Cepeopsaxosa H.A., IlerpukoB A.B. 2018. IIpuHIUIIEI IPOEKTUPOBAHUS U OpraHU3alnuy (PyHK-
LIMOHMPOBAHUSI MHHOBALIMOHHBIX UHPPpACTpYKTyp B ychnoBusix Munyctpuu 4.0. BectHuk BI'YUT 4,
384—387. doi:10.20914/2310-1202-2018-4-384-387

Smagina N.N. 2017. Sustainable Competitive Advantage of the International Business Tourism on
the Regional Level. Contributions to Economics, 541-548. doi:10.1007/978-3-319-60696-5_68

Sul H.K. 2020. Measurement Development for Tourism Destination Business Environment and
Competitive Advantages. Sustainability 12, 1-20. doi:10.3390/su12208587

Boponosa O.B., JIamyk A.C., Cmupnosa C.A., beigokyposa M.D. 2019. KoHrpecCcHO-BBICTaBOY -
HasT AeSITeIbHOCTh KaK cdepa BHEITHEIKOHOMUYECKOM AesATeNbHOCTH. Hayunbrit BecTHUK HKOxXHOTO
UHCTUTYTa MeHemkmeHTa 4, 103-108. doi:10.31775/2305-3100-2019-4-103-108

Wong J.W.C. 2019. The Effects of Value Co-Creation Activities on the Perceived Performance of
Exhibitions: A Service Science Perspective. Journal of Hospitality and Tourism Management 39, 97-
109. doi: 10.1016/j.jhtm.2019.03.003

EXPOCLUB.ru - Evaluation of the Effectiveness of Events for the Region: Economics, Development,
Image. URL: https://www.expoclub.ru/press/38885 (mata obpaieHus: 25.10.2022).

Exeronnbiit otuer ICCA 2018-2019. URL:https://www.iccaworld.org/ (mara oOpalleHus:
26.09.2022).

Exerognbiit  otuer ICCA 2020. URL:https://www.iccaworld.org/cnt/ (mata oOpalleHus:
28.09.2022).

Official website of Expocenter. URL: https://www.expocentr.ru/ru/ui/17032/ (mara oGpaiieHus:
05.10.2021).

Official website of OO0 “MAKO” Congress Management. URL:http://www.makongress.ru (gata
obpamenusi: 05.10.2022)

Official website of the Administration of St. Petersburg. URL:https://www.gov.spb.ru/gov/ (nata 06-
paieHus: 28.09.2022)

64



INFORMATION ABOUT AUTHORS / UH®OPMALIUA OB ABTOPAX

TICK Andrea — Associate Professor, PhD.
E-mail: tickk.andrea@kgk.uni-obuda.hu

TUK Augpea — nouent, PhD

E-mail: tickk.andrea@kgk.uni-obuda.hu
ORCID: https://orcid.org/0000-0002-3139-6509

ILYINA Irina V. — assistant.

E-mail: iliina_iv@spbstu.ru

MNJIbUHA HNpuna ButajibeBHA — acCUCTEHT.
E-mail: iliina_iv@spbstu.ru

SHELEYKO Victoria A. — assistant.

E-mail: hareva.v@mail.ru

IIEJTEVIKO BukTopusi AHATO/IbEBHA — ACCHCTCHT.
E-mail: hareva.v@mail.ru

Cmamuws nocmynuaa 6 pedakuuto 26.03.2023; odobpena nocae peuensuposanus 15.04.2023; npunama k
nyoauxayuu 17.06.2023.

The article was submitted 26.03.2023; approved after reviewing 15.04.2023; accepted for publication
17.06.2023.

65



