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UNIT 5 LANDSCAPE DESIGN

(") LISTENING

=
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} 1 Read the statements below. Which of them describe a landscape designer and which
describe a landscape architect?

» Their day-to-day operations are primarily office based.

* They usually work on smaller residential projects.

« Some of them are self-taught, but most have taken courses at a college, university,
through an extension or certificate program, or online.

« They are employed in private practice and public, non-profit, and private
organizations.

« The person has attended a college and passed the required exams to become
licensed.

» They also design and plan the restoration of natural places disturbed by humans such
as wetlands, stream corridors, mined areas, and forested land.

» While some of them may have training equivalent to a landscape architect — especially
if they have an undergraduate or higher degree in landscape architecture — they do
not have a state license, which is a requirement.

» Education and respect for historic landscapes and cultural resources allows them to
work on preservation planning projects for national, state, and local historic outdoor
sites and areas.

» He/she has experience or has the training to work with challenging issues in both
commercial and residential sites, including steep slopes, retaining walls, parking
areas, irrigation and drainage systems, etc.

» They have jack-of-all-trades approach — they do design, meet customers, do plan
layouts, etc.

* You must have a Bachelor’s and/or Master’s degree from a university and be licensed
by the state.



> 2 Watch the video What do landscape architects do? What landscape architect
responsibilities are being mentioned? Compare them with the ones in exercise 1.
https://www.youtube.com/watch?v=ieEWHsuFM9o0&t=2s

} 3 Watch the video again and decide whether the statements are true (T) or false (F).
Correct the false statements.

1. The profession requires the candidate to be a cute observer and have good eyesight.

2. Landscape architects offer protection of unique habitat and regional biodiversity.

3. In some regions itis not necessary to consider the influence of the project on the environment.
4. Landscape architects also look for a company to perform work.

5. The most part of their workday is spent on site.
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> 4 Watch the video again and answer the questions.

. What skills should a landscape architect be good at?

. What landscapes do they design?

. What does an architectural team plan?

. Why should a landscape architect meet with a client?

. What computer programs do landscape architects use? What for?
. Who do landscape architects work with?

. What areas damaged by the human activity do they work?

. What is the function of green roofs?
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Match the following landscape design terms with their definitions. Explain your choice
to your partner. Use pictures to give your reasons.

plant texture hardscape bedding plants landscape
landscape design softscape color wheel focal point

» is the perceived surface quality of a plant part compared to that of surrounding
plants. Specimen’s leaves or blooms can be perceived as coarse, medium, or
fine. Eye-catching combinations can occur when coarse foliage grows next to fine
foliage, creating a contrast.

» is divided into warm and cool colors. On the cool side are shades of green, blue, and
violet, moving from bright green to blue-green, through ocean blue and cobalt, and on
to purple and violet. The colors of red, orange and yellow are considered warm colors
because they are the colors of fire.

* isthe art of arranging the features of an area of land for aesthetic and/or practical reasons.

» refers to all of the non-living elements in landscaping, such as a brick patio, a stone
wall, fountains, gazebo or a wooden arbor.

« comprises the animate (living), horticultural elements of landscape design. More
simply put, it refers to the plants.

» are flowers massed together with others in a planting bed to produce the maximum
visual appeal for a particular season or holiday.

» guides someone’s attention to a particular location. For example, if your lawn is mostly
flat, planting a tree would serve as a good example of it. You can have a few of them
throughout the landscaping scheme.

» is part of the Earth surface that can be viewed at one time from one place. It consists
of the geographic features that mark, or are characteristic of, a particular area.

Scan the article Understanding the language of landscape design. Are the terms in
exercise 1 mentioned in the text? How does the author define them?

Read the text again. Six sentences have been removed from it. Choose from
the sentences A-F the one which fits each gap (1-5). There is one extra sentence
which you do not need to use.

A. While not pretending to be an exhaustive discussion, the above examples should
nonetheless serve to allay the do-it-yourselfer’s fears that home landscape design is the
exclusive province of wizards with unfathomable powers.

B. For instance, a five-foot-high stone wall might elegantly set off a large home but would
make a small home look all the smaller.

C. For example, they may be used to establish a patch of vibrant color in a landscape
for the summer, or plants with red, white, and blue flowers may be planted to mark the
celebration of Independence Day.

D. Forexample, the leaf form of one type of tree can be very different from that of another
type of tree.

E. Landscaping plants of one type could be planted in a row or hedge, effectively channeling
the viewer’s gaze in one direction, rather than another.

F. Forinstance, small trees flanking a driveway or an entrance should have the same
form. Repetition also promotes unity.



UNDERSTANDING THE LANGUAGE OF LANDSCAPE DESIGN

Whenever you put something together yourself, you are engaged in designing, however,
humble the project. Sometimes we take our designing skills for granted, because what we’re
putting together is so commonplace for us that we are no longer conscious of the designing
process. For instance, you are employing designing techniques when you compose a letter
to send to somebody. Your basic "elements" to accomplish such a task include vocabulary,
spelling and grammar. Somewhat more complex elements, or "principles" (conveying your
ideas clearly) build directly on the basic elements.

And so it is with landscape design. The fundamental elements that serve as building blocks
for learning and implementing the more advanced principles for designing a garden in the
backyard are form, line, scale, texture and color.

The element of form is defined as the shape of a plant and the structure of its branching
pattern. Trees come in many shapes (especially if pruned), including columnar and globular
shapes. Likewise, tree forms range structurally from having the stiffly upright branches of
Lombardy poplar trees to the droopy quality of a weeping willow. The form of individual
components of a plant also needs to be considered. 1.
Relative leaf size, meanwhile, helps determine plant texture.

Since the texture is primarily a visual matter in landscape design, we often rely on the
relative size of a plant’s leaves to draw conclusions about its perceived texture. Yes,
plant texture is highly relative: it refers to how the surface of the object is perceived, relative
to the objects around it. Thus the plant texture of one bedding plant, for example, might be
considered more or less coarse than that of an adjacent plant, due to differences in leaf
size. The line refers to the fact that the viewer’s eye movement or flow can be governed by
the arrangement of plants and their borders. Eye movement is unconsciously influenced
by the way plant groupings fit or flow together, both on the horizontal and vertical planes.

8
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As for scale, it is simply the size of one component relative to adjacent components.

Colour, along with the other essential design elements, applies not only to the overall
landscape but also to garden beds and planting areas within the landscape. The only
difference may be that colour is even more important in a garden, since this is the place
where we usually want colour to be the star.

In planning a landscape design it is necessary to work with the "principles" that stem
directly from the basic elements. Three principles of garden design applied to the overall
"feel" of the landscape are proportion, transition and unity. Landscape plants should be
arranged so as to conform to these principles. Proportion is the sense that the size of the
individual components or groups of components in a landscape is consistent with the
landscape as a whole. In other words, the idea behind proportion is very similar to that
behind the basic element, scale. But the difference is that, while "scale" is a neutral
term, "proportion" is based on the premise that something is either "in proportion" or "out of
proportion". A garden design that is out of proportion is one that is marred by abrupt
transitions or by the lack of transition. 2. . The landscaping of
the latter suffers from a lack of transition: the height of the wall is too close to that of the
house. Transition, simply put, refers to gradual change.

Conforming to a sense of proportion is, in turn, one characteristic of a landscape or garden
design that exhibits unity. Unity, or "harmony", has been achieved when the viewer senses
that all the landscape plants in a garden design complement each other and have been chosen
with one over-arching theme in mind. The placement of landscape plants in a thoughtful
manner regarding their form is one method for promoting a unified feel. 3.
Repetition also promotes unity. Like all good things,
however, unity can be pushed too far. Introduce some variety, or "contrast" into a
landscape, too. One way is through the use of landscape plants that vary in texture. The
element, texture, is subtle enough that it can be employed to inject variety into a garden
design without destroying unity.

The next triad of principles for home landscape design, like proportion, transition, and unity,
are interrelated: namely, rhythm, balance, and focalization. They all pertain to controlling
a viewer’'s eye movement. Rhythm, in general, is the patterned repetition of a motif. In your
home landscape design, the motif could consist of the landscaping plants used, for
instance. 4. . The essential element here is line, since
nothing controls eye movement more readily than a straight line.

The objective of utilizing such a motif is to direct eye movement, unconsciously, in a
manner that is most conducive to appreciating the home landscape design in question. For
instance, perhaps the situation of your land holds the potential for a magnificent vista, but
your current home landscape design does not take full advantage of it. Or perhaps you
have a piece of statuary in your front yard that you want to show off. But if your front yard is
full of other interesting items, it might be too "busy" for that item to receive sufficient focus.
These and other problems of rhythm can be solved through an understanding of balance
and focalization.



UNIT 5

> 1

2

> 1

» 2

Balance refers to consistency of visual attraction and applies to all five of the basic
elements: consistency with form, with texture, etc. Understanding balance is, in turn,
important for an understanding of focalization. Focalization is the forcing of the viewer’s
perspective to a focal point. While it can be achieved through various means, more
intense focalization is created through the use of balanced, consistent arrangements of
elements.

It will be seen from the foregoing discussion that the principles of home landscape design
refer to nothing more ethereal than simply arranging the landscaping plants selected in
combinations that bespeak a well-reasoned plan. 5. . Home
landscape design is the province not of wizardry, but of planning, problem-solving and
a "principled" approach.

Read the passage “The objective of utilizing such a motif is to direct eye
movement, unconsciously, inamanner thatis mostconducive to appreciating
the home landscape design in question....” in the article. What are the
problems described in it? Try to solve the problems, give your reasons.

2”) PRONUNCIATION

Read the phonetic transcriptions of the words. Spell the words.

l1g'zo:stivi [a'lel/  /an‘faedemabal/  /'wizad/ /hed3/  [flaenk/

Find synonyms for the words in exercise 1.

comfort fence thorough incomprehensible  magician  be at the side of sth

& VOCABULARY

Put the words into the correct category.

green patio violet red fountain leave bright foliage flat yellow
columnar globular upright blue wall violet droopy fine poplar tree
flower cobalt purple willow branch coarse orange bloom arbor statue

colour plant, its part shape texture artefact

Find 5 sentences in the article Understanding the Language of Landscape Design
which contain the words from exercise 1. Share them with your partner.

10
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> 3 What are the basic elements and principles of landscape design mentioned in the
article? Note them down. Complete the sentences with these basic elements and
principles. Compare your answers with your partner.

1. refers to gradual change.

2. is the patterned repetition of a motif.

3. The viewer senses when all the landscape plants in a garden design
complement each other.

4, is the sense that the size of the individual components or groups of components
in a landscape is consistent with the landscape as a whole.

5. is the size of one component relative to adjacent components.

6. is the shape of a plant and the structure of its branching pattern.

7. refers to the viewer’s eye movement governed by the arrangement of plants,
both on the horizontal and vertical planes.

8. refers to how the surface of the object is perceived relative to the objects around it.

» 4 use prepositions from the box which best fit each gap.

off for of by off to with to about to

1.take sth. __ granted

2. be conscious ____ sth.

3. draw conclusions ___ sth.
4. apply sth. __ sth.

5. be consistent ____ sth.

6. conform __ sth.
7.bemarred ____ sth.
8.set___ sth.

9. pertain _____ sth.

10. show

> 5 Complete the sentences with the collocations from exercise 4. Put the verbs in the
correct form where necessary.

1. The parade has been violence.

2. All photographic tricks still have to the basic rules of physics, in particular the

rules of light.

3. We all people based on limited information.

4. We are only interested in the parts of the proposals that local issues.

5. We have never been so aware of the issue of waste, or so the need to recycle.

6. The new yellow cushions nicely the pale green of the chair covers.

7. I've found that people in developing countries do not their medical care
and really appreciate the care that we give to their children.

8. We cannot remain the world save by growing inconsistent with our past

selves.

9. He the knowledge he gained at university his new job.

10. Young musicians will get the chance to their musical skills.

11
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} 6 Find English equivalents from the text to the Russian expressions.

BbiTb MPUBbLIYHBIM AN KOrO-TO, BbINOMHUTL 3adaHue, OenaTtb oOpesKy (aepeBbes),
onpeaenaTb TEKCTYpPY pacTeHust, rpyOblii, pacTeHWUst cCoMeTatoTCs ApYr C APYroM, MITOCKOCTb,
06s13aTernbHbIN 3NeMeHT An3aiiHa, COOTBETCTBOBATb MpUHUMNAM, OOMNOMNHSATL ApPYr Apyra,
LieNb MCNONb30BaHUS MOTMBA, SKCKITHO3MBHAsA KOMNETEHLMS BOMLIEOHUKOB.

2 READING

> 1 Read the texts (A-F) below and choose the correct answer (1-10). Options may be
chosen more than once.

1. Owners of the place still live here.

2. Artists participated in designing the place.

3. There is a labyrinth there.

4. Some unusual buildings add bright notes to the place.
5. It is the oldest area inhabited.

6. It used to be a summer residence.

7. Statues were brought from abroad.

8. The system for storing and cleaning water is complex.
9. Visitors can get some information about the plants.
10. It was built to commemorate a historic event.

GREAT HISTORICAL GARDENS OF THE WORLD
Peterhof State Museum Reserve (Russia)

L0 3

A,

The seaside paradise was built, as a grandiose triumphal memorial glorifying the grandeur
of Russia, in conquering the much needed and desired access to the Baltic Sea, during the
Great Northern War. The first documented record of Peterhof refers to the year 1705, when
it was called in the Dutch manner as «Piterhof» — "Peter’s courtyard". The area of its parks
created in the XVIII-XIX centuries is about 1000 hectares and includes the Lower park,
the Upper Garden, Alexandria and the Islands. The specific character of the terrain made it
possible to lay out parks at 2 levels. Starting from the period of its foundation by Peter the
Great Peterhof served as an official summer residence for the Romanovs. The creation of
a unique fountain system made it possible to decorate parks of Peterhof with more than 150
fountains. At different times more than 10 palaces and a large number of elegant garden

12
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pavilions have been put up at Peterhof, including the Grand Petehof Palace, the Monplaisir
Palace, the Marly and Hermitage pavilions. Today, this nature and man-made masterpiece
welcomes the guests, impressing and surprising them, just like before.

B Schwetzingen Palace and Garden (Germany)

Schwetzingen Palace is
famous for the beauty
and harmony of its
| gardens. Remarkably,
{ the original design, in all
its diversity, survives to
this day. Schwetzingen
Palace reached the
height of splendour
under the Prince Elector
Carl Theodor. He
instructed the leading
landscape  architects
of the age to design
the gardens, including
Nicolas de Pigage and
later Friedrich Ludwig von Sckell, with assistance from many renowned artists. From 1749
onwards, they created a masterpiece of rare beauty and rich variety. Schwetzingen Palace
Gardens are a cultural heritage site of European significance: more than 100 sculptures
are scattered throughout this wonderful, and at times surprising, landscape. An assortment
of whimsical buildings lend an exotic touch. The Apollotempel (temple of Apollo), a small,
round building, houses a statue of the ancient Greek god of light and the arts, playing the
lyre. The Badehaus (bath house) is a summerhouse with its own garden, modelled on an
Italian villa. And, most spectacularly, in the Turkischer Garten (Turkish gardens), there is
a mosque designed by Nicolas de Pigage — the largest structure of its kind in a German
garden. Ornamented with oriental details, the late-Baroque building was purely decorative
and served no religious purpose.

Wilton House (United Kingdom) &‘Y

Wilton House has been the seat of @

the Herbert family, Earls of Pembroke,
since the buildings of Wilton Abbey
were granted in 1544 by Henry VIl to Sir
William Herbert, together with extensive
land across Wiltshire. The 1st Earl built
a quadrangular mansion on the site and
the present house carries this form.
The de Caux garden scheme for the 4th
Earl stretched south across the river to
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the far hillside, incorporating a grotto, carved marble reliefs, statuary and elaborate water
works. The gardens visitors see today were laid out as naturalised parkland by the 9th
Earl in the 1730s, with wide lawns, ancient Cedars of Lebanon, artificial enhancement of
the River Nadder and the Palladian Bridge. East of the House are the re-sited Egyptian
column, loggia, the Broad Walk and Whispering Seat, all part of the design by the 8th
Earl’s wife in the early 1800s. The 17th Earl, a keen gardener, created the Japanese Water
Gardens, the rose garden, a laburnum arch, and David Vicary’s 1970s formal fountain
planting in the North Forecourt. Xa Tollemache designed the inner courtyard garden in
1996. The private gardens west of the House are laid to lawn with specimen trees, a formal
Italianate garden, loggia, orangery, and the Holbein Porch. This beautiful area within the
Park walls has been lived in since 2400-1500 BC . What you see now is the uppermost
layer of a great garden, under which lie thousands of years of lives and dreams, thoughts
and plans, planting and growing.

I3} villa Melzi D’Eril (italy)
- W 4

Francesco Melzi d’Eril, Duke of Lodi, decided to build a summer residence in Bellagio at
the beginning of the nineteenth century, on a site with an incredible view. Giocondo
Albertolli, the trustworthy architect of their Milanese home, was given the project of the
villa whilst the park was entrusted to Luigi Canonica with the agronomist Luigi Villoresi,
who had already designed Monza Park. The neoclassical villa owes part of its fascination to
the park bordering the lake. A water-lily pool greets the visitor, followed by a Moresque
kiosk with an enchanting view towards Bellagio and, facing it, the monument to Dante and
Beatrice by Comolli, which inspired Liszt's Sonata to Dante. Along the lake shore, beside
a Pinus montezuma, thereis an ancient Egyptian statue of the Goddess Pacht and others
from Napoleon’s Egyptian campaign. A stroll along the avenue of plane trees, pruned to
umbrella shapes, leads to the terrace in front of the villa, framed by antique sculptures.
The family chapel marks the end of the garden with its neoclassical monuments. The
orangery is now a museum of memorabilia and prints from the first Italian Republic.
Amongst the more valued plants are Liriodendron tulipifera, cedars of Lebanon, copper
beeches, camphors, Ginkgo biloba and others, of botanic and historic value, all labelled to
add interest for visitors.

14
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Gardens of Villandry (France)
=t - N | '

Villandry is a Renaissance Chateau was the last of the great Renaissance chateaux to be
built on the banks of the Loire. The decorative kitchen garden has a profusion of colourful
flowers and vegetables planted in a chequerboard plan. The effect of the seasonal
variations is an ever-changing three-dimensional picture. In the ornamental garden, the
box hedges form musical symbols, but pride of place is given to hearts, scrolls, butterflies,
fans ... allegories of love — tender, passionate, fickle and tragic. The water garden is the
most tranquil: here the pool takes centre stage, with the sound of the fountains and the
great lawned spaces bringing visitors a feeling of calm and tranquillity. Perennials,
rosebushes, shrubs, orange and blue-colored grasses can all be found flowering in the
sun garden from April to October. The site is completed by the herb garden and the
arboured maze, where adults and children love to lose themselves. The castle, which was
refurbished in the 18th century, has recently been restored. This is a friendly, family
home, where every room tells the story of an era, thanks to its furniture and careful
decoration.

ﬂ Garden Castle of Herberst (Austria)

The "Garden Castle of Herberstein" is
located in the east of Styria. The
fortified castle stands high on an east-
west-facing rock. Not visible from
distance, in the middle of a nature
reserve. The oldest parts of the castle
date to the end of the 13th century. In
the middle of the 16th century, it was
expanded and transformed into a
! residential building with Renaissance
elements. Since 21 generation
thecastle is owned by the Herberstein
family. Their possession of more than
a dozen castles and palaces from Istria

15
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to Bohemia, from Carinthia to Silesia made the Herberstein’s a leading power in Europe.
Today, the "Garden Castle of Herberstein" still serves the Herberstein family as a
residence and administrative seat. This place is not called a Garden Castle without
reason. Sprouting, twining, blooming, sweet-smelling, thriving, the castle’s impressive
gardens date back to the 16th century and are inseparably linked to this place. They invite
one to stroll and be astonished. During a relaxing walk through the flowers on the garden
grounds, you will learn interesting facts about the history of European garden culture from
the Middle Ages down to the present.

FEOY
{2t TRANSLATION
Translate the texts into Russian.

“ Tsarskoe Selo State Museum and Heritage Site

The Tsarskoe Selo State Museum and Heritage Site is a superb monument of world-
ranking architecture and landscape design dating from the 18th to the early 20th century.
Over a hundred historical monuments are scattered across the Catherine, Alexander and
Babolovo Parks that have a joint area of more than 500 hectares: there are magnificent
palaces and pavilions, bridges and marble monuments, as well as exotic structures
imitating Gothic, Turkish and Chinese architecture.

The compositional centre is the Catherine Palace, a splendid example of Russian
Baroque. Visitors are enraptured by the sumptuous décor of the Great Hall and the
Golden Enfilade of state rooms, including the world-famous Amber Room now returned to
life. Founded in 1710 as a small estate presented by Peter the Great to his future wife
Catherine (later Empress Catherine 1), Tsarskoe Selo was an imperial summer residence

ppppp

.y —

--------

| * . - ¢

for over two centuries. The tastes of its crowned owners and the talents of some
prominent European and Russian architects determined the development of the estate.
The heydays of Tsarskoe Selo were the times of Elizabeth Petrovna, Peter's daughter,
and Catherine Il. The 18th century was when the Catherine Palace (then the Great Palace
of Tsarskoe Selo) appeared in its accomplished form.The regular garden was extended by

16
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a spacious landscape park. Also built were the Alexander Palace and the New Garden,
later included into the Alexander Park. Nationalized after the Russian Revolution and
turned into museums in 1918, the palaces and parks of Tsarskoe Selo suffered badly
during WWII. Unprecedented restoration and reconstruction work began in 1957 and is
still in progress.

B=] The Tokachi Millennium Forest

On Japan’s northernmost island, the Tokachi Millennium Forest is an ambitious and
visionary environmental conservation project, with a 1000-year sustainable vision. Intended
by entrepreneur Mitsushige Hayashi to offset the carbon footprint of his national newspaper
business, the park is spread out across a plateau and the wooded foothills of Hokkaido’s
central Hidaka mountain range.

Hayashi’s vision for the park is intended to halt the loss of natural habitat on Hokkaido, and
to cultivate a deeper appreciation of nature by offering Japan’s mainly urban population the
chance to engage with the landscape, forest, gardens and farms. We were asked to develop
a masterplan alongside local landscape designer, Fumiaki Takano, to meet Hayashi’s vision
and then design a number of gardens to serve as visitor attractions and destinations within
the forest.

The Earth Garden creates a connection between a family restaurant and the impressive
mountains beyond, with undulating land forms that create a series of dynamic waves in
the grassland. These are intended to arouse visitors’ curiosity, provide a soft playscape for
children and invite them to explore the wider landscape. The ornamental Meadow Garden
offers bold sweeps of colourful massed perennials, many of which are Japanese natives
found growing in the Entrance Forest. This garden provides a landscape of delight and
wonder, introducing visitors to the region’s native flora and fauna in a heightened aesthetic
environment.

Herrenhausen Gardens

The Royal Gardens in Hanover Herrenhausen are considered to be one of the most
beautiful garden parks in Europe. Originating back more than 300 years, they are an
expression of garden art in its finest form. The Gardens were originally planned as a
pleasure garden for the royal court, were laid down by the Electress Sophie from 1676—
1714 and today cover an area of 135 hectares. She was once heard to say "The Garden is
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and to admire the bubbling cascades and fountains and the magnificent parterre. The
Palace was destroyed during the Second World War. Reconstructed, with a fagade
faithful to the original construction, it now serves as a modern congress centre with
integrated museum restoring once more the architectural centre point of the
Herrenhausen Gardens. The renowned Galerie with its fresco adorned ballroom and
the unique historical hedge theatre are further evidence to the former glamorous
lifestyle of the royal court. For garden lovers the Berggarten offers a wide array of
plants to discover. Vast numbers of native and exotic plants thrive and flourish in this
botanical garden, not to forget that the Berggarten possesses one of the largest
collections of orchids worldwide. The majestic flowering magnolia trees and
rhododendrons in the spring, prairie perennials and grasses in the late summer,
swamp and pond scenery of special interest in the winter are just a few examples of
the many beautiful aspects to be admired and appreciated. For more than 300 years a
linden tree lined avenue leads the way to the mausoleum of the Royal House of
Hanover. The Electress Sophie, King George | of England and many of their
descendants found their last resting place here. The Georgengarten with its idyllic
landscape garden of lawns, shrubberies, tranquil ponds and ornamental bridges is a
wonderful setting for a walk.

Translate the texts into English.
“ NanpwadgTHbIM gU3anH

[apMOHMA 1 3CTeTMKa OKPYXXEHMSI CKasblBalOTCA He TONMbKO Ha HaCTPOEHWW 4YernoBeka,
HO W Ha ero TPyAOoCnOCOOHOCTM, MCUXOMOrMYECKOM W faxe (pu3nM4eckoM 300pOBbLE.
[MoaToMy B COBPEMEHHOM, MEPEHachbILEHHOM CTPECCOM MUpe OYeHb BaXXHO CO34aBaTb
MPOCTPAHCTBO, KOTOPOE MOXET CTaTb «MECTOM CUMbly», OTAbIXa, 3a60TUTLCA O TOM, YTOObI
ropogckme opMbl coxpaHunu B cebe npusiTHble rnasy npupogHble odeptaHus. Obe atn
3agaun pellaet nanawadTHbIN An3anH — NPUKNagHOe NCKYCCTBO Ha CThIKE apXUTEKTYpbI,
GOTaHUKN 1 KynbTyponorum, KOTopoe NpuM3BaHoO TBOPUTb rAPMOHMIO KpacoTbl 1 yaobCcTea,
3CTETUYHOCTM U NPaKTUYHOCTU MHPPACTPYKTYpbl 34aHWUA, NapKoB, CagoB, npuycagebHbIx
Yy4acCTKOB.
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UNIT 5

JTangwadTtHeIN An3aMH — 3TO Hayka O MOCTPOEHUW FapMOHWYHOIO MPOCTPAHCTBA,
BMOax pacTeHun, mManblX apXUTEKTYPHbIX hopmMax. 34ecb TBOpPYECKME CMOCOOHOCTU WM
XYAOXECTBEHHbIM BKYC COYeTalTCs C Cyrybo npakTMYeCcKMMU HaBblkamMu, TaKMMU Kak
AeKopuvpoBaHMe MNPUCTBOSIbHbLIX KPYroB, cO3faHWe LMPMbl U3 LBETOB WUSM KacKagHbIX
uBeTHMKOB. OCHOBHbIE MPUHUUMNbLI NaHAWAagTHOrO AM3anHa: NpocToTa, NPaKTUYHOCTD,
acTeTnyHocTb. OCBOUTL YBREKaTENbHYHO CrneumanbHOCTL MOXHO B By3ax Ha nporpammax
no HanpasneHuwo «[usamH cpegbl (NaHAwWagTHBIM AN3anH)» UNKU 3aKOHYMB  KYpPCbl
naHgwadgTHOro An3anHa.

B Ansa yero HyXeH naHAwWadPTHLIA AU3aUH?

JNTaHgwadTHeIM gn3anH Npu3BaH YOOBMETBOPSATb 3CTETUYECKME MOTPEOHOCTM 4venoBeka.
B 6onbLumx macwtabax — 3T0O ropoackue napku, rae AormkHbl ObiTb NPOAYMaHbI BCE MENOYN:
KOMMNO3nUMSA pacTeHUn, ceTb TPOMWHOK M OOPOXKEK, BOLOEMbI, Marnble apXUTEKTYpPHbIe
dopMmbl (Becenkun, ckamenkun, ocBeLLeHmne).

Takke eCcTb U Apyroe HanpaeneHue, Kotopoe npuobpeTtaeT BCE 60MbLUYIO NONYNSPHOCTb.
Peub nget o cagoBbiX y4acTkax M NPUAOMOBBIX TEPPUTOPUSAX, KOTOPbIE TaK Xe HYXXAaatTcs
B TLATeNbHON NaHNMpPoBKe, YTOObl pagoBaTh Hac yaobCcTBOM U KpacoTOM.

Kpome acteTudeckoro, ectb M cyrybo nparmatnmyeckoe 3HadyeHue: npogyMaHHas
nnaHnpoBka ycaabbbl NO3BONSET BbIFOAHO WCMNONb30BaTb KaXAdbli KBagpaTHbIA MeTp,
y4yecCTb pacnofioXeHne yyacTka, HanpasreHue npeobnagaroLlimx BETPOB, OCBELLEHHOCTb
yyacTka ans pasmMeLleHnsa ckameek unm 6ecenok, opraHM3oBaTb NOMAMB, APEHaX A4S 0TBoAA
poxaeson Bodbl. VIMEHHO Takve Mernodn cnocobHbl NPeBpaTUTb HECKONbKO KBaZpaTHbIX
METPOB rofion 3eMsiM B Npon3BeeHne UCKYCCTBA M YIOTHbIN YronokK Ans oTabixa.

Yto BXOaMT B naHAawWadTHbIN AN3anH?

B naHgwaTHbIN gM3anH BXOOWUT:

» [lpoekTMpoBaHME CagoOBO-MAPKOBLIX OOBLEKTOB, rOPU3OHTaNbHAA M BepTUKanbHasi

nraHMpoOBKa y4acTKa.

+  ®opmupoBaHne 06bLEKTOB NaHalwadgTa, reonnacTtmka.

+ CospgaHme npoekToB 6naroycTponcTBa M O3EMNEHEHUS B PasfnyHbIX CTUNEBbLIX

peLeHnax.

» PaspaboTka MHTEPLEPOB 3UMHMX CafOB UMM APYrUX MOMELLEHUA C 3fieMeHTamu

GorIoOpUCTUKM.

« Co3gaHue cagoB Ha NNOCKUX Kpbllax 1 Teppacax.

*  YepTexun n gusanH manbix apxXMTeKTYPHbIX OpM, ropoackon mebenu.

» PaspaboTka npOeKToB M CO34aHMe BOOOEMOB, py4dbeB, (QOHTAHOB, CaOOBbIX

aKkBapuyMmoB.

» Co3gaHne UBETHUKOB, 3€MEeHbIX HaCaXKaAEHUN.

* OpraHnsauus OCBELLEHMNS C YY4ETOM 30H aKTUBHOCTU, OCOOEHHOCTEN OKPYXXEHUSI.
pamoTHOE BbINOMHEHWE 3a4a4 NaHawagTHON apXUTEKTYPbI MO3BOSUT CO34aTh ca MeYThl,
HeB3Mpasa Ha orpaHuyeHust no nnowaan. MoxHo cMeno ckasaTb, YTO JaHHOE UCKYCCTBO,
NMOCTPOEHHOE Ha TECHOM COTPYyAHMYECTBE COBEpPLUEHCTBA NPUPOAbl U 3CTETUYECKOro
4YyBCTBa YenoBeka, npuobpetaeT BCE GONbLUYIO NONYNAPHOCTb.
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1 Scan the text What is Typography and Why Is It Important? The paragraphs A-F are
mixed up, put them into the correct order.

(C) Typography is the art of arranging letters and text in a way that makes the written language
legible, readable and visually appealing when displayed. It involves font style, appearance,
and structure, which aims toelicit certain emotions and convey specific messages. In short,
typography is what brings the text to life.

(E) Typography can be dated back to the 11th century, during the innovation of movable
type. Before the digital age, typography was a specialized craft associated with books and
magazines and eventually public works. The first example of typography can be seen in the
Gutenberg Bible, which kick-started a typography revolution in the west. The style of type
used in the Gutenberg Bible is now known as Textura, and you’ll find it in the font dropdown
menu on major desktop applications today! With the birth of the internet came a creative
explosion of the art of typography. Suddenly, web designers had an abundance of fonts and
type options at their disposal, making typography more visually diverse than ever before.

(B) Whether it's on our phones, in books or on websites, we’re constantly digesting written
words. From instruction booklets to shop fronts, type is all around us. We often reflect on
the power of the written word, but rarely do we consider the designer’s role in emulating the
tone of the word or sentence.

(D) Let’s delve a little deeper into why typography is so important.
Not only will good typography enhance the website’s personality, but your users will
subliminally begin to associate the typeface featured on your site with your brand. Unique,
consistent typography will help you establish a strong user following, build trust with your
users, and help to carry your brand forward. Typography has a profound effect on the way
that users digest and perceive the information conveyed by the text. Eye-catching type
is much more persuasive than weak fonts that don’t reinforce the message of the text.
Good typography could be the difference between someone staying on your website for one
minute or half an hour. It's important that your website is visually stimulating and memorable,
and typography plays a huge role in this process.

(A) Behind the scenes, a designer has taken the time to consider the relationship between
the look of the text and what the text says. In reality, different moods, atmospheres, and even
trends can be expressed simply through the type choice. But what actually is typography
and why is it so vital?

(F) Typography is so much more than just choosing beautiful fonts: it's a vital component of user
interface design. Good typography will establish a strong visual hierarchy, provide a graphic
balance to the website, and set the product’s overall tone. Typography should guide and inform
users, optimize readability and accessibility, and/ensure an excellent user experience.
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UNIT 6

2 Match the highlighted words in the text with the definitions 1-11. The
verbs appear below in the infinitive form.

1) get or produce something, especially information or a reaction
2) an amount that is more than enough

3) be a significant characteristic

4) think about something carefully before making a decision

5) understand information by a period of reflection

6) direct or influence the behaviour or development of

7) copy, imitate

8) come to an opinion about something

9) improve something, or to make it more attractive or more valuable
10) make certain that something happens or is done

11) express a thought, feeling or idea

-

3 Match the verbs (1-8) with the nouns (a-h) to make collocations.

1. elicit a) a tone

2. convey b) sb’s experience

3. emulate c) emotions

4. enhance d) the relationship/sb.’s role
5. digest / perceive e) users

6. consider f) messages

7. guide g) information

8. ensure h) the website personality

4 Read paragraph D. How many functions of typography are mentioned? What are they?

5 Work in pairs. Share the ideas about typography and why it is important. Use
collocations from exercise 3.
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Typographic parts of a glyph: 1) x-height; 2) ascender line; 3) apex; 4) &
baseline; 5) ascender; 6) crossbar; 7) stem; 8) serif; 9) leg; 10) bowl; 11)
counter; 12) collar/link/neck; 13) loop; 14) ear; 15) tie; 16) horizontal bar; 17)
arm; 18) vertical bar; 19) cap height; 20) descender line.

Typeface Font

Entire tamily of fonts (of different weights Member of a typeface

Helvetica Helvetica Regular
Helvetica Oblique
Helvetica Light

Helvetica Light Oblique

Helvetica Bold

Helvetica Bold Oblique

Serif

Sans-serif
DK ODATIVE

Which example is easier to read?
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Contrast in Type

Helps to convey which ideas or message you want to emphasize 1o your readers

Contrast in Type

CONTRASTINTYPE

Helps to convey which ideas or message you want 10 emphasize o your readers
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Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor inCididunt ut labore et dolore
magna aliqua. Nullam eget felis eget nunc lobortis. Purus
faucibus ornare suspendisse sed nisi lacus. Tellus cras
adipiscing enim eu turpis egestas pretium aenean

pharetra. Consectetur adipiscing elit pellentesque habitant
morbi tristique senectus. Etiam sit amet nisl purus in mollis
nunc. Venenatis tellus in metus vulputate eu scelerisque
felis. Donec pretium vulputate sapien nec. Non diam
phasellus vestibulum lorem sed risus ultricies tristique

nulla, Eros in cursus turpis massa tincidunt.

PRIMARY HEADING
SECONDARY HEADING
TERTIARY HEADING

BODY TEXT




1 Trascribe the words and then read them out.

hierarchy alignment sans-serif contrast decorative font consistency
bold italic margin column row spatial adjacent specific

2 Choose any five words from exercise 1 and look their meaning up in a dictionary.
Explain the meaning of the words to your partner for him to guess the words.

1 Complete the sentences with the essential typographical design elements from the box.

sans-serif font contrast decorative serif typeface
consistency whitespace text color hierarchy alignment
1. typefaces are excellent for allowing the user to show off even more
personality, feeling, and uniqueness with their font choice.
2.A is a graphical representation of text character.
3. is not to be taken lightly: nailing your font color can make the text stand out

and convey the tone of the message — but getting it wrong can result in a messy interface
and text that clashes with the site colors.

4. A is the design of lettering that can include variations in size, weight
(e.g. bold), slope (e.qg. italic), width (e.g. condensed), and so on.

5. is often overlooked and tends to go unnoticed by the user, but proper use
of it ensures the interface is uncluttered and the text is readable.

6. Spending some time on makes your text interesting, meaningful, and
attention-grabbing. Most designers create it by playing around with varying typefaces,
colors, styles, and sizes to create impact and break up the page.

7. Intypography it is good practice to establish . When conveying information,
it's essential to stick to the same font style, so your readers instantly understand what they’re
reading, and begin to notice a pattern.

8. The font family is seen as much more modern and bold. As a result, it's
clear to read and when used in headlines, grabs your attention more than serifs.

9. is the process of unifying and composing text, graphics, and images to
ensure there is equal space, size, and distances between each element.

10. typefaces are identified by the extra marks, for example, small strokes
and dashes at the end of letters which give the font an air of tradition, history, authority, and
integrity.

11. Typographical aims to create a clear distinction between prominent
pieces of copy that should be noticed and read first, and standard text copy.
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2 Complete the chart with the elements of a grid.

Grids act as guides for the placement of elements in design. No matter how simple or
complex, grids share some common parts, each fulfilling a specific function. Not every
element of a grid is compulsory.

Format

The format is the area in which the design sits. In a book or magazine the format is the page.
On a website the format is the browser window. The format defines the live area of
design where type, images, and other media are present.

Margins

Margins are the negative space between the edge of the format and the outer edge of
the content. The proportions of margin help to establish the overall tension (or lack of
tension) in a composition. The smaller the margin the more tension is created. Larger
margins create more whitespace and help focus attention on the positive space of design.
Larger margins also help the eye find a place to rest and can be a good area to place
subordinate information.

Flowlines

Flowlines are horizontal lines that break the space into horizontal bands. They can be
used to help guide the eye across the page and can be used to impose starting and
stopping points for text and images to be aligned. When elements are aligned to the top of
a flowline it is called a hangline as the elements appear to hang from the line. Type is often
aligned to a series of flowlines equally spaced down the page called baselines. The base
of the type sits on the line, hence the term. Aligning type to a baseline can help
establish a vertical rhythm in design.

Modules

Modules are individual units of space that are separated by regular intervals. Modules
are the basic building blocks of a grid. When repeated they create columns and rows.
Ideally the width of a module will be based on the measure of a line of text. The height
would be based on some multiple of the type’s leading or line-height. The upper left
corner of a module is considered to be the active corner and the lower right corner, the
passive corner.
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text module

Running Footer
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Spatial zones

Spatial zones are fields of adjacent modules. Each field can be assigned a specific function
within the design. A long horizontal field might be used to place long horizontal images.
A long vertical field might be used for long blocks of text. A large rectangular field might
be used for video. Design elements will often be placed inside a field or spatial zone as
opposed to a single module.

Columns

Columns are vertical bands of modules. There can be any number of columns in a grid. More
columns lead to more flexibility, but can also make the grid difficult to work with. Column
widths can be equal or they can vary across a grid.

Rows

Rows are the horizontal equivalent of columns. Online it's harder to plan for rows as the
height of the format is often inconsistent and dynamic. On some pages your design may
call for a fixed height, though on most pages your design is allowed grow vertically with the
content.

Gutters

Gutters are the spaces separating modules either vertically or horizontally. Typically we think
of gutters as the space between columns, but they are also the space between rows. The
minimum width or height of gutters should be an 'em’* though this should usually be larger
to better separate columns from columns and rows from and rows. The height of horizontal
gutters should be based on the leading or line-height of the type.

*An em is a unit in the field of typography, equal to the currently specified point size. For example, one em
in a 16-point typeface is 16 points. Therefore, this unit is the same for all typefaces at a given point size. The
name em was originally a reference to the width of the capital M in the typeface and size being used, which
was often the same as the point size.

Folios
Folios are created when page numbers are placed consistently in the margin, usually above
or below the composition.

Running header

A running header is a guide at the top to indicate your position in a manuscript. You’d find
information like title, chapter title, section title, author, etc. located here. A running footer is
then this information is placed at the bottom of the format.

Markers

Markers are placement indicators for subordinate or consistently appearing information.
Markers can be used to denote the location of folios, page numbers, etc. These last 3 are
more commonly found as described in print, but there’s no reason they couldn’t also be used
on a website. For example, blog posts aren’t usually given page numbers, but they often
display the publication date. When present the date is usually shown at the top of the post,
but there’s no reason it couldn’t be included in a running header or as a substitute for the
page numbers of a folio.
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3 Complete the sentences with the words formed from the words in brackets.

1. In the tradition of modern design (SPACE) zones within a typographic grid
are not violated.
2. The set (WIDE) of a letter describes how wide the character is relative to

its cap height.

3. These typefaces have an abrupt contrast between thin and thick strokes; the axis of the
curves is vertical; the serif of the ascenders of the lowercase are (HORIZON);
and there are often no brackets to the serifs.

4. Traditionally, the typographic medium works most efficiently with typefaces made up of
a manageable number of discrete shapes, able to sit within relatively uniform
(RECTANGLE) bounds.

5. The overall texture of t body copy is particularly relevant for text that will be viewed on-

screen because the default spacing of a font may look (CONSISTENT).
6. In typography, the x- (HIGH) or corpus size refers to the distance between
the baseline and the mean line in a typeface. Typically, it is the (HIGH) of the

letter x in the font as well as the u, v, w and z.
7. The most popular principle of creating typeface combinations is to pair a sans serif
(HEAD) with a serif body typeface.

4 Combine the sentences (1-7) from exercise 3 with the sentences (a-g) to make 7 passages.

a. These are constraints imposed by topography’s early technologies and have been carried out
by either by either more contemporary technologies or merely by convention and expectation.
b. Curved letters such as a, ¢, €, m, n, o, r and s tend to exceed that size slightly due to
overshoot.

c. If a letter appears short and squat, we say it has a wide set. If it appears thin and lanky,
we say it has a narrow set.

d. This is a classic combination and it is almost impossible to get wrong.

e. Sometimes skilled designers violate the grid to optimize clarity and maximize visual effect.
f. To manage this issue the designer may need to manually kern, or adjust the letter spacing.
g. These typefaces are developed by Didot and Bodoni and formerly called Modern.

S Translate into English.

lapHUTYypa, ceMencTBo WpPUETOB, WPUMPT, Kernb WwprudTa, 3acedku, WpUgT ¢ 3acedkamu,
WwpndT 6€e3 3acedek, HayepTaHne wpudTa (ToNwmMHa NIMHUI KaxKaon OykBbl), MOMY>XUPHbLIN,
XMPHbIA, Bonee XNPHbIA, OYEHb XXUPHbINA, YNETPaXXUPHbIA, HAaNMCaHHbLIN KYpPCUBOM, LUMPUHA
WwpudTa, cxaTbli, 3HaK, OTCTYM, MEXOYKBEHHbI MHTepBan (4pyroe Ha3BaHWe — TPEKUHT
(tracking), KEPHWHT, BbICOTa CTPOKUN, MEXCTPOYHbIN MHTEPBAI (MHTEPIMHBSAXK), 6azoBasa NUHUS,
nonsl, NOCTaBUTb OTMETKY Ha Mone, BEPXHUIN KOSTOHTUTYI, HMKHUIA KONOHTUTYI.
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1 Match the tonality of storytelling to the fonts (think of an appropriate colour, size of
the font). Work with your partner and share the ideas.

Formal /
Informal

Light/
Serious

Reserved /
Confident

Detailed /
Simple

Hurried /
Leisuly

Loud /
Quiet

2 Watch the snippet of the video Introducing Reith — the New Face of the
BBC and compare the information it with your ideas. https://
www.youtube.com/watch?v=Wyqr51wqVGw&t=429s

3 Listen to the people talking about a new BBC font and answer the questions.

1. Why is new font called Reith?

2. What was J. Reith’s concept of broadcasting?
3. Why is the BBC stamp so important?

4. Why should any brand evolve?

5. Why is legibility of the BBC font so vital?

4 Listen to the designers describing their work on the Reith font and complete the
sentences with up to three words.

1. In a huge organization it is difficult to make brands and branding
2. They had experts available who had for working on a new BBC typeface
3. The idea of designing a typeface for the BBC was that both the old and young could read
it, so the font had to be

4. With the Reith font even of a small size when the is minimal you can see
the letters on the screen as quite legible.
5. The of the BBC with no design experience expressed happiness and

excitement working on the project.
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5 Listen to the people talking about the way they created the Reith typeface. Note down
the way the letters were designed.

1 Translate a part of the interview with Sarah Hyndman, author of Why Fonts Matter and
creator of Type Tasting workshops into Russian.

How does typography affect our mood? How does it impact our first impressions of a new
brand, or reassure us when we return to a company we’ve supported for years? Choosing
the right font is one of the most important decisions in any design project. Yet most people
don’t realize how much fonts can alter our perceptions and influence our buying habits.

Sarah Hyndman is out to change that.

How do type trends reflect cultural change? And how can recognizing these types of
connections help designers improve their work?

Sarah: So, in terms of type reflecting cultural change, as | was learning about the different
styles and categories of typefaces, that meant revisiting larger societal shifts throughout
history. For example, if you show me a groovy, psychedelic typeface, | know that comes
from the ‘60s and ‘70s and | can tell you a lot about it. And if you show me an old English
typeface, again, | can tell you what era that comes from. So, on a high level | was aware that
each typeface tells a story about its origins, and those stories change over time. And | got
really interested in how these stories evolve, and how typefaces narrate social attitudes and
document cultural changes.

If you think about the last 10-20 years, we've had a lot of really neutral, geometric, sans
serif typefaces. This is what type designers are forever being briefed on as “millennial style”
app typefaces. And especially over the last 10 years with typefaces like Helvetica Light,
because Apple was teaching us how to have good taste. So, it's been a really neutral and
minimal typographic landscape for quite a long time.

But in the last three to six years, that's completely changed. Now we’re heading into a time
when typography is incredibly exciting. For example, we've had really sharp, kind of triangular
serifs in a lot of publications ranging from Medium to The Guardian’s masthead. These are
publications telling you what you need to know, not necessarily what you want to know.

@0 Medium Gl}gll%ian
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And on the other side of it, we've had all of these really curvy typefaces. Look at Chobani
and how they redesigned their logo based on the Windsor typeface, which is really curvy
and looks like it's been painted by a paintbrush. And that’s just one example of some of
the many curvy typefaces we’ve seen over the last few years. Even before 2020, these
typefaces evoked comfortable luxury in many different forms. Then, during the pandemic,
these same typefaces also brought up feelings of nostalgia. People may look at Windsor
and think it's from the 1970s, but it's really an Art Nouveau typeface from the early 1900s.
So, that typeface was referencing nostalgia right when everyone was trying to feel more
grounded and looking for comfort during lockdowns. For me, Windsor was like the banana
bread typeface of 2020.

CHOBANI Chobani

And now, if you look at a lot of corporate rebrands, they still look quite neutral, but they’re
starting to have little twists in the typefaces, where you see ink traps, which are those wavy
shapes hidden within the letters. Fonts in these rebrands are starting to look a little wavier,
a little curvier, and they’re starting to feel more human.

So, we're moving away from, “Hey, I'm cool!” to, “Hey, | speak like a human, because I'm
speaking to you as a human.” You can kind of see that's collectively how we're feeling in society.
So, it makes sense that typefaces and the typographic landscape are mirroring these changes. |
talk a lot more about the connection between typography and our senses on my Patreon.

&, mailchimp
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What you say is making me think more carefully about some of the recent rebrands
I've seen. When companies decide, “We need a new look, we need a new voice,” how
do they make that decision? It seems like it could be really complex, and | think what
you're doing is trying to open the window to a lot of those shifts.

Sarah: | completely agree about the complexity. It's a balancing act between the industry’s
expectations and what their clients care about. And how do these two factors overlap with
the company’s values? And how do you take all that into account and transform your brand
in a way that feels fresh, authentic, and honest? And you also have to keep your brand up-
to-date, so it doesn’t look like you’re stuck in the past.

Earlier, you described specific “Aha!” moments, when participants in your workshops
compare their answers to certain questions and they realize they know quite a lot
about type, subconsciously. Can you share any other “Aha!” moments from your
workshops? When team members realize, “Oh, this is something | always took for
granted,” or “Oh, this is something I've never noticed!”

Sarah: Yes, recently | was doing a workshop for a major publishing company. And somebody
from their legal department suddenly exclaimed, “Oh my God, we need to redesign all our
contracts.” And | got a message a few weeks later saying they'd realize they needed to take
another look at the typography on their contracts. And something else | hear all the time,
is when people say, “Oh, so | shouldn't just keep using lots of different fonts in my work
emails?!? That's why the branding team keeps getting upset with me for doing that!”

Once we talk about trust and consistency, they start to get it, that it's not your personality,
it's the company's personality. And whoever's booked me to do the session is usually
sitting there going, “Yes! That's what we wanted you to take away from this.” And | see
lots of people’s eyes light up when we talk about readability, and why font size matters.
Make type larger! The coolest typefaces aren’t always the best ones to use. And then once
the workshops conclude, people often send me photographs of different signs from their
neighborhoods, and they remark, “This is just like that thing we were talking about. Now |
understand why this is important.”

Who in the desigh community and beyond has had the greatest impact on your life
and the way you approach design?

Sarah: Early on, it was the designers that | worked with, brilliant senior designers who put up
with me asking a million questions. And while there are amazing typographers out there, I've
worked for myself for so long and it’s such a narrow little world that | try to look outwards as
much as possible. For example, I'm really interested in how much typography is influenced
by sign writing. But it's not often acknowledged because sign writing is such an ephemeral
craft.

Charles Spence has also influenced me. He’s a Professor of Psychology at Oxford and
he taught me how to do the research for my books, and I've published a few studies with
him. I've also been influenced by chefs, musicians, perfumers, and people who create
exhibitions for a living. All of these people come from very different industries and they each
have a very unique perspective. There are a lot of parallels with the connections I've made
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through virtual workshops. When | sit around the same table with people who come from
all different kinds of backgrounds, and we talk about what we can create, we come up with
really interesting ideas and we forget what we can’t do. That’s how | ended up creating that
multi-sensory exhibition for Adobe MAX in Los Angeles. It all came together thanks to a
collaborative effort from a wide range of creative professionals. It's always been my focus to
help everyone get out of their silos, to meet, listen to, and get inspired by as many different
kinds of people as possible. The world is changing and we need to broaden our horizons.
It's incredibly valuable.

How you prioritize looking outside your area of expertise for inspiration? And how do
you avoid getting stuck in a rut?

Sarah: | had been running my own design company for quite some time, and what really
helped me was stepping away from that and asking deeper questions about my work.

When | started Type Tasting it was only meant to be for one year. And it was during that
time | realized how many times clients had asked me, “But why does that type mean that?”
And | would just say, “Because it does.” And | started to look at all these assumptions | had
made without thinking about them, because that's what we do as designers when it gets
passed down from generation to generation.

Asking questions, actively listening to the answers, and not filtering them through any
expectations or assumptions. That’s what started me on this current path. Because when
| found that if | really wanted to understand this question, | would have to backtrack and ask
that question, too. Once you start nibbling away at your assumptions, | think that’'s when
you start to awaken your curiosity. And that's when any subject can get really fascinating.
Because if something’s not what you thought it was, then what is it? And how does that
change everything else? The more people you talk to, the more opportunities you’ll have to
unearth really profound questions. That’s what keeps me going.

What advice would you give to young designers in typography, and students who are
just starting out?

Sarah: Find a way to fall in love with type. Don’t take it too seriously straight out. Find
the thing that makes you really excited, that makes you want to learn more about it. So
what if you break some rules? Don’t worry about it. It happens. Play with type, don’t be
intimated. Find the people whose type you love, and try to talk to them. Most people are
really open to a conversation. Once you really fall in love with something, that’s it, you’re set.

Translate the texts into English.

Tunorpadmka — KMOYEBOW KOMMOHEHT npakTunyeckn B nobon cdepe undposoro
B3aMmogencTeusl. Ee cnoxHocTtb M cneuudonyeckas TEPMUHOMOMMS 4acTo Bbi3blBAKOT
nyTaHuuy. Bam He Hy>HO ObITb akcnepToM B obractu Tunorpadmkn, YToObl NPOEKTUPOBATb
LnpoBblE MHTEPMENCHI, HO Ba)XXHO 3HaTb HEKOTOPblE TEPMUHbI, YTOOLI BallM Konmerun
npaBuNbHO Bac MOoHUManu. 3 dekTnBHoe obLlieHne W npaBuibHas WHTepnpeTauns
OCHOBHbIX MOHATUA BCEMMW YNIEHAMN KOMaHAbl MOMOXET:
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* caenatb WpnUdT yaobHbiM ans BocnpuaTus (1, cnegoBaTenbHO, NOBbICUTL YPOBEHb
t03abnnuTn),

*  YNyYWWUTb BHELLIHMI BUA TEKCTA U CAENaThb Tak, YToObl 0hopmneHne canta Bbirnsageno
bonee npodeccnoHarnsHo,

* cosgaTtb 6onee LenocTHbIN 06pa3 bpeHaa,

*  COKpaTUTb AOPOroCcTosILLME NPAaBKN U UTepaLMN.

Mapnutypa (Typeface, gpyroe HasBaHne — cemeincTBo wpudtos (font family)) — Habop
OyKB M CUMBOSOB, KOTOPbIE NpefHa3Ha4YeHbl AN COBMECTHOro oTobpaxkeHus B BUAE CrOB
n vucen.

apHUTYpa — aTO rpynna, K KOTOPOW NpUHAONEeXUT KOHKpeTHbIN wpudT. Arial, Calibri
n Helvetica — npumepbl rapHnTyp. CnoBo «rapHuTypa» UMeeT OTHOLUEHME K NMLEBON
CTOpOHe dm3nyecknx OykBeHHbIX ©6rokoB. Tunorpadbl ycTaHaBnMBanuM WX BHYTPb
neyaTHbIX MalLMH ANnsa co3gaHna nyonukaumin. B pamkax Kaxkgow rapHUTypbl y Tunorpada
Obin WNPOKMiA BbIBOP N3 BYKBEHHbIX BIIOKOB 1 NOgMHOXECTBA LLUPUETOB.

BHympu ne4amHbix MaluH
6b17710 MHO20 8bIOBUXHbIX
Aujukos ¢ bykeeHHbIMU briokamu
2apHUMypbl, U3 KOMopbIX
munoegpaghbl Moariu 8blbpams

onpedeneHHbIl Wpugm (FUUK).

KaxdbIt wpugpm
(Awuk) cocmosin u3
cepuu 6yK8eHHbIX
6110K08, KOMopbie
coomeemcmeosarnu
cumeornam
onpederieHHo20
pasmepa u hopMbi.
Tunoepagh moe
cocmasumeb U3 HUX
CMPOKU mekcma Ha
Jsiucme 05151 nedamu
nybnukayuu.
(®omo: CmegpaH
LlIeatixogbep,
Pixabay)
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HekoTopble rapHuUTypbl HeoOxogumo mMokynaTtb Yy npaBoobrnagartensi, Apyrne ectb
B OTKpbITOM goctyne. [Npu BbiGOpe rapHUTYpbl AN Balero Av3aiHa BaXKHO YYMTbIBATb,
OyoeTt nu oHa 6e3onacHon. Ecnn wpndTt He siBnsetca Beb-6e30macHbIM, TEKCT MOXET He
3arpyxatbcsi 4O/mkHbIM 0bpasom. OBbIMHO 3TO MPUMBOAMT K TOMY, YTO AM3alHep co3gaeT
N300paKeHNE C NCMONBb3OBAHMEM HY>XHOIO LpudTa (ecnun HeT apyroro Bbixoga) Ans TOro,
4YTOObI OH OTOGpaXKancsa KOPPEKTHO. OTO peLleHne MOXET BbITb NPUEMEMO AS1S1 HEKOTOPbIX
9MEMEHTOB AM3alHa, Hanpumep, forotunoB. B npoTMBHOM cnyvae nporpaMmMbl YTEHUS
C 9KpaHa He CMOryT pacrno3HaTb TEKCT Ha U300paXkeHusx, oH He ByaeT MHOEeKCMpoBaTbCs
MOMCKOBbIMM CUCTEMAMUN U YYUTLIBATLCH B CryYasXx, KOrga HYy>KHO HaMTW KOHKPETHOE CrOBO
B AOKymeHTe. C BesonacHbiMn BEG-LLUpMdTamMKM Takmx Npobrem HeT.

Wpndpt (Font) — onpeaeneHHbln Habop OTAENbHbIX CTUNN30BaHHbIX OYKB B pamKax
rapHUTypbl. Hanpumep: Garamond Regular, sxupusrit, 12 nukceaeit
Arial, kypcus, 6 nukcenem
WpudT He cnefyeT nyTaTb C rapHUTYPOU UMM CEMEUCTBOM LLUPUEPTOB. XOTH 3TN TEPMUHBI
4acTO UCMOSb3YIOT CA Kak CUHOHMMbI, MO CYTW 3TO He 04HO 1 TO Xe. LUpudT BKkNtovaeT B cebs
onpefeneHHbl pasmep, CTUMb U HadepTaHWe TeKCTa, KOTopble MPUMEHSIOT Au3anHepbl.
apHUTYpa — 37O rpynna, K KOTOpPou NPUHAANEXNT KOHKPETHbIN LWPUAT.

U3 kakux yacmeli cocmoum HasgaHue (wpughma)? Ecnu mbl paccmompum cocmas Franklin Gothic Book,
Bold, 44px, mbi ysudum, ymo Franklin Gothic — amo 2apHumypa (unu cemeticmso wpugpmos), Book — amo
cmurnb, Bold — HayuepmaHue, a 44px — pasmep.

Odbopmnenne wpudta (Font decoration, nnn ogopmneHne tekcta, text decoration) —
co3laHne nNWHUM HaL TEKCTOM, FMHUW TMOAYEPKUBAHUA U NepevepknBaHue TeKcTa.
OdbopmrnieHne wpudTa oTIMYaeTcs OT NOHATUI LWPUATOBOro adhdekta (Hanpumep, TeHen),
cTnns (Kypcus, NPONUCHbIE OYKBbI 1 NP.), HaYepTaHUA (TOHKUIA, NOMY>KUPHbIN) U €ro LUMPUHbI
(Hanpumep, y3K1U1, pacTaHYTbIN).

Wpudptoson acbdekt (Font effect) npumeHsaetca Kk Byksam unu cTpokam TekcTa ans
co3gaHus 6onblen HarnagHocTu. O6wme adbdekThbl BKIOYAKOT B ce05 CKOCbI, BHYTPEHHUE
KOHTYpbl (IMHUM BHYTPU rpaHunL, Kakgon OykBbl), BHELLIHME KOHTYpPbI (MMHUK 3a npegenamu
rpaHvL Kaxxgomn bykebl) U TeHU. OBbIYHO OHU UCMOMB3YTCA ANA CO34aHUS OeKOPaTUBHbIX
CNOB UIN B TEKCTE O4YE€Hb BONbLIOro pasmepa (HanpuMep, B 3arofioBKax Unv nog3arosioBkax).

Ctunb wpugrta (Font style) — onpegeneHHbIn BapuaHT BHELWHero Buaa LwpudTa
(Hanpumep, “Roman” wpudgta “Times New Roman”).
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UNIT 7 INFORMATION DESIGN

»1

» 2

»3

> 4

2 LEAD-IN

Study the diagram and discuss the following questions with your partner.

— What place does information design occupy among other types of design?
— How is information design related to UX design?

— Why information design is not the same as graphic design?

— What does an information designer do?

— What skills are important for an information designer?

ux
Designer

i
-

Human
focused

<. LR Research "o w

Visual

Design

Graphic
Designer

*UX design = User Experience design
**Ul developer = User Interface developer

Interaction
Design

Information
Design

Technology

.o .-I Front-End [&®e Back-End = e s.e e
| focused

Application
Developer

@
ul
' Developer

Look at the list of items below. Which of them are considered ‘information design’ and
which of them are not? Explain your choice.

— the flight options on a travel website;
— road signs;

— recycling symbols;

— infographics and charts;

— a magazine page;

— a mobile app.

Watch the video and check whether you have chosen correct examples of ‘information
design’. https://www.youtube.com/watch?v=j8Uas2NR_WA

Watch the video again and complete the sentences with the missing words.

1. The practice of

in a way that fosters an efficient and effective

understanding of the information.
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» 6

2. Its purpose is to explain something so people can take

3. But efficient and effective doesn't have to mean and .

4. Sometimes that means and sometimes that means robust visual
storytelling.

5. Good charts require an understanding of and data visualization.
6. Good infographics or signage need lllustration, and skills.

7. Good magazines and reports can only come from expertise in design and
8. Good apps, websites and experiences demand smarts in , and

interaction side.

Watch another video about information design and put the following
topics in the order they are presented in the video. https://
www.youtube.com/watch?v=0jkLnVoE6Bc&Ilist=WL &index=34

a) the importance of information design in the modern world.
b) the main goal of information designers;

c) information vs data;

d) information designers’ collaboration with other specialists;

Watch the video again and make notes about each topic mentioned in the previous
exercise.

Summarise everything you have learnt about information design from the two short
videos. Speak on the topic using the plan.

1. What is information design? (give definition and examples)

2. What is the primary goal of information design? (How does data become information?)
3. What does an information designer do? What skills should he/she have?

4. Why does information design matter now more than ever?

2”) PRONUNCIATION

Read the phonetic transcription of the words. Spell the words.

a) /pa’‘'sweil.3zan/
b) /'eek.ja.ro.si/
c) /Bru:/

d) /reu’bast/

e) /'sar.nid3/

f) / ek.sp3:'ti.z/
g) /'der.te/

h) /'0ar.a/

37



UNIT 7

»1

» 2

>3

%2 READING 1

Discuss the following questions with your partner.

1. What makes a website design successful?
2. What are the most common trends in web design?
3. Do you know any successfully designed websites? What is the key to their success?

Read the article below and match the trends (a-e) to their descriptions (1-5).

a) 3D everywhere!

b) When less is more
c) Join the dark side
d) Smooth sailing

e) Perfect mix

Read the article again and say which trend

a) allows you to create a unique user experience when a user feels absorbed and involved;
b) helps to fit your design even into the smallest of devices;

c) is the most common and widespread trend, which will hardly lose its popularity in future;
d) has an extra advantage for users and their electronic devices;

e) can be used by a wide variety of businesses;

f) makes your website look extremely modern and up-to-date;

g) describes futuristic modern technologies that contribute to website design.

5 OF THE BEST DESIGNED WEBSITES OF 2020

Technology has made creating and designing websites increasingly accessible over
the years. Companies like Squarespace and Wix empower users to create a live website
within hours, with no coding required.

But with so much competition in the market, it's more important than ever to focus on
the user experience. If designed correctly, your website can make an impression on your
visitors and encourage them to return again and again.

So, how are you going to make your website stand out from the crowd? While there are
plenty of great web design examples out there, it can be tough to identify which sites are
good and why. In this article, we’ll showcase some of the best designed websites of 2020,
and we’ll highlight the common design trends behind them.

5 TOP DESIGN TRENDS OF 2020

Each year, we see certain design trends come into the spotlight. They catch on like wildfire
and leveraging them can contribute significantly to your success. Keeping up with the
times not only speaks to your user, but also validates your brand. Below are the top 5
design trends we saw in 2020.

38



UNIT 7

1.

With the introduction of dark mode on popular apps, many users have grown to love
giving their eyes a rest. Dark mode allows users to view their screen in a color scheme that
uses light-colored text, icons, and graphical user interface elements on a dark background.
When [ii€orporated| into web design, dark mode gives your website an ultra-modern look.
Consumers usually want state-of-the-art products and services, so your website should
reflect these trends and preferences.

Dark mode is a great way to build contrast and make your design elements-The dark
interface complements the bright elements, allowing your users to read your copy with ease
as they navigate throughout the site. In addition to great contrast, dark mode is known for
saving battery life on digital devices, which is always a nice extra gift for your users.

2.

Layering graphics on top of photos is a great way to mix illustration with realism in your
design. This rule-breaking trend the market in 2020, seen in many industries
from fashion to home cooking. This alternative, creative approach adds a certain amount of
“cuteness” and delight to otherwise bland, common images.

You can also this tactic to call out serious attributes, such as communicating
complicated concepts like finance or technology. Whichever reason you choose, this is
a great way to add some personality to your web design.

3.

Minimalism is a classic design trend still popular among today’s best website designs. Its
elegant, beautiful, and easy-to-understand appearance makes this technique highly usable,
yielding a delightful user experience.

It's also a trend that €VGIVEd over time; in 2020, for example, we saw even larger sections
of white space. This helps guide the user’s eyes to the most important parts of the page,
such as copy or a product image. With little to distract, a minimalistic approach keeps the
user focused on the product and what’s important.

4.

3D designs have found their way into many mainstream experiences. From Nintendo to
cartoons, we’ve evolved from flat experiences to something more 3D. It's no surprise that
this trend has found its way into design, as well.

A parallax website 3D design breaks the boundaries between digital space and reality.
It adds depth and realism to your site and [CapiiVates the user in a unique way. And with the
rise of VR, designing 3D elements is in much higher demand. It's a great way to create an
immersive experience on your site, encouraging your user to stay longer.

5.

Another design trend is to incorporate streamlined, minimum navigation. Minimum
navigation limits the amount of choices a user has to make, allowing them to focus on your
product. With your information architecture minimal, you can create an experience with few
distractions.

Another reason for this trend is due to the decrease in screen sizes over the years. From
desktop to phone to present-day wearables, Ul real estate is becoming smaller and smaller.
Designers are challenged with fitting navigation into smart watches, a very popular form
of wearable tech. With screens as small as 44mm, it's no wonder minimum navigation is
a popular design trend.

39



UNIT 7

Now that we understand today’s design trends, let’s explore some good website design
examples. These examples reflect the trends and show how powerful they can be. If you
have ever wondered, “what does a good website look like?” then | am pleased to present to
you the 5 best designed websites of 2020.

1. Harry’s, shaving products company — https://www.harrys.com/en/us

2. Hoang Nguyen'’s personal website — https://hoang.moe/

3. Orano, a tech company based in France — https://www.orano.group/

4. Ember House, financial consulting company — https://www.emberhouse.com/
5. Couro Azul, leather interiors manufacturer — https://www.couroazul.com/

» 4 Look at the web pages from different websites. Which trends do they represent?

A [ 1 e
.
We empower visionaries' I - \
to lead meaningful brands ‘ y
——_
e

mk ' Workflow  Contact me

xeeed 51 as the
Best Coffee in the World

launchfit
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40



UNIT 7

»1

» 2

»3

> 4

> 1

» 2

g
& VOCABULARY

Match the underlined verbs from the article to their definitions.

1) to produce or provide something positive, for example a profit or result;

2) to give someone official authority or the freedom to do something;

3) to include something as part of something larger;

4) to be very noticeable and bright, especially when seen next to something of a different colour;
5) to hold the attention of someone by being extremely interesting, exciting, pleasant, or attractive;
6) to be more important, powerful, or successful than others;

7) to use something that you already have in order to achieve something new or better;

8) to develop gradually.

Make collocations matching the adjectives from the article to the corresponding nouns.

1) streamlined a) approach

2) immersive b) products and services
3) minimalistic c) technique

4) rule-breaking d) experience

5) state-of-the-art e) navigation

6) usable f) trend

What other nouns do the adjectives from above collocate with? Use a dictionary to
make new collocations.

Look at the following statements. Indicate how strongly you agree or disagree with
the following statements. (1 = disagree strongly, 5 = agree strongly). Compare with
your partner and discuss the statements.

1. Creating a website which will stand out from the crowd is not difficult if you know all about
current trends.

2. Keeping up with the trends in web design is not necessary.

3. Minimalistic approach in web design will never go out of fashion.

4. Yielding a delightful user experience should be the main goal of a web designer.

D) SPEAKING

Find each of the Top 5 websites mentioned in the article. Do you agree with the author
of the article? Are they the best examples? What trends are used in the websites?

Work in groups. Think about current trends in web design and choose Top 5. Make
a list of advantages each of them adds to a website. Do some research on the internet
and find some websites to illustrate the trends. Compare the results of your research
with other groups.
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& READING 2

» 1 Discuss the following questions with your partner.

<+ What does Ul stand for? What does UX stand for?
< What is the difference between Ul and UX?
% Can a Ul designer work as a UX design and vice versa? Why? Why not?

> 2 Work with your partner. Read one text each and complete the following table
about one type of design.

Ul Desig_jn UX Desig_jn

Definition

The main idea
Where it can be
used

Designer’s role and
responsibilities

VN Whatis ui?

A user interface (Ul) is a place where interactions between humans and machines occur.
It allows users to effectively operate a machine to complete a task or achieve a specific goal,
like making a purchase or downloading an app.

User interfaces are composed of input hardware (devices that control the machine from
the human end like a keyboard, mouse, or joystick) and output hardware (devices that
provide information to users like monitors, audio speakers, or printers). Input devices work
together with output devices so users can fully control the machine.

There are many different types of user interface. The most common are command line
interface, graphic user interface (GUI), and voice-enabled user interface.

Back in the 70s, at the dawn of the computer age, people interacted with computers
using command line interface. The interactions were linear — the user typed a command,
and the machine responded to the command either using printed output or by displaying
a message on the monitor. Because users have to know the machine language to interact
with computers, the complexity of such interaction was pretty high.

The graphical user interface (GUI) is a form of user interface that allows users
to interact with digital products through visual elements. When users interact with
GUI, they go through a series of pages or screens. Those pages/screens contain
static elements (such as text sections) and active elements (such as buttons and other
interactive controls).

The first GUI was developed by Xerox PARC in the 80s, and it was based on the metaphor
of the office desk. In 1984 Apple released Macintosh — the first commercially successful
home computer with a GUI interface. It was an important step in technology evolution
because anyone could use a computer (no special coding required).

Today GUI is the most common type of Ul for digital products. The popularization of GUI
interfaces also created a demand for people who will design products for those interfaces —
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Ul designers. Today, the spectrum of responsibilities for Ul designers has grown significantly.
Mobile devices, VR headsets, and Car HMIs all have GUI interfaces.

The role of Ul designers is more relevant to the visual representation of information.
Ul designers should have graphic design, visual design, and branding design skills to create
interfaces that have a good look and feel. Usually, Ul designers take the user flow and
wireframes for individual screens/pages created by UX designers (skeleton of design) and
turn it into something aesthetically pleasing (dressing-up the skeleton). Ul design is a purely
digital practice. It considers all the visual, interactive elements of a product interface —
including buttons, icons, spacing, typography, color schemes, and responsive design.
Being a good designer means a few things, such as:

« Attention to detail. Good designers know that “The devil is in the detail,” and they are

continually perfecting even tiny elements of their solutions.

» Good problem-solving skills. No matter what you do in design, you always solve a specific

problem. Designers should be ready to spend enough time finding a proper solution.
But there are a few specific things that are relevant for Ul designer:

» Competitive analysis. Be able to analyze and conduct competitive analysis of products

and visual design decisions that they make.

» Responsive design. Ensure Ul design looks great on any screen size and resolution.

« Communication. Usually, Ul designer works closely with UX designers and engineering

team. Communication skills required to understand technical feasibility (whether the
team can implement the design).

F=] What is ux?

User experience (UX) is the experience that a person has as they interact with a product.
The term was coined by Don Norman back in the 90s when he worked at Apple. Don Norman
says that “User experience’ encompasses all aspects of the end-users interaction with the
company, its services, and its products.”

Since UX designers focus on crafting products that are easy to use and understand, the
concept of user-centered design takes a central stage in UX design process.

UX design starts with conducting user research. UX designers have to understand their
target audience and identifying exactly what they need from the product they’re designing. As
UX designers get this understanding, they create user personas. Personas help users see
goals, desires, and limitations of target users. These understandings help them to propose
design solutions that work the best for their users.

The emotions users have while interacting with a product, whether negative, neutral, or
positive have a tremendous impact on how users feel about the product. That's why the
concept of user journey became a cornerstone of user experience design. The user journey,
or the path that the user follows when interacting with a product, has a direct impact on user
experience. UX is focused on the user’s journey to solve a specific problem. And it's possible
to improve the journey using a magic ingredient — design.

Recently, many companies realized that good design is a competitive advantage and they
are willing to invest significant resources in creating a great user experience. As a result, the
role of a UX designer emerged and is in high demand.

In simple terms, UX design is a human-first way of designing products. UX designers
are responsible for analyzing the target audience’s needs and ensuring that the company
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creates products that meet those needs. UX design is a multidisciplinary field where UX
designers can be involved in different areas of product development such as product
research, ideation, prototyping, testing.

UX designer’s responsibilities usually include:

* Understanding users. UX design usually starts with extensive research that has a goal
to understand the target audience, their wants, and needs. Empathy is a crucial skill
for UX designers. It helps UX designers to understand and uncover the latent needs
and emotions of the people they are designing for.

» Creating a design strategy. Design strategy includes understanding the purpose of
a product, mapping a logical journey.

* Analyzing the design of interactions. UX designers analyze how people use
products — their interaction habits, personal preferences, and shortcuts they use
while interacting with Ul. All insights are used in proposing better design solutions.

» Creating wireframes and prototypes. UX designers often need to create wireframes
or prototypes using UX software to propose their ideas to design team.

UX designers are constantly involved in the execution of a product. They interact with all
team members to ensure that product design is moving in the right direction.

Tell each other what you have learnt from the article. Use your notes. While listening
to your partner complete the second column of the table.

Read the following quote about the differences between Ul and UX. Does it make
sense to you? What other metaphors for describing the differences between Ul and
UX can you think of?

‘Ul is the saddle, the stirrups, and the reins. UX is the feeling you get being able to ride the horse.”
Dain Miller, Web Developer

Read the following statements. Complete the gaps with either IU or UX.

A (1) designer asks questions like ‘What steps does the user take?’, ‘What tasks do they
need to complete?’ or ‘How straightforward is the experience?’

A (2) designer maps out the user’s journey across a product, considering things like
information architecture — i.e. how the content is organized and labelled across a product —
and what kinds of features the user might need.

A (3) designer considers all the visual aspects of the user’s journey, including all the
individual screens and touchpoints that the user might encounter; think tapping a button,
scrolling down a page or swiping through an image gallery.

While the __ (4) designer maps out the journey, the __ (5) designer focuses on all the
details that make this journey possible.
A (6) designer asks questions like “How can different color combinations be used

to create contrast and enhance readability?” or “What color pairings cater to color
blindness?”

__(7) design usually comes first in the product development process, followed by (8).
The __ (9) designer maps out the bare bones of the user journey; the  (10) designer
then fills it in with visual and interactive elements.
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(1) can apply to any kind of product, service, or experience; __ (12) is specific to
digital products and experiences.

“Something that looks great but is difficult to use is an example of great __ (13) and poor
___(14). While something very usable that looks terrible is an example of great ___ (15)
and poor ___ (16).

» 6 Which type of design is right for you? Use the following flowchart to find out. Compare
your results with your partner.

HOW WOULD YOUR FRIENDS DESCRIBE YOU
—AN EMPATH, OR A CREATIVE TYPE?

,~ Empath Creative - --

HOW WOULD YOU FEEL ABOUT
THE TASK OF INTERVIEWING PEOPLE?

Sure! I'd enjoy it Not really my thing -

4 WHAT’S THE FIRST THING
""" YOU NOTICE ABOUT A WEBSITE?

WOULD YOU SAY YOU HAVE . __.;- == How user-friendlyitis  How it. looks
AN ANALYTICAL MINDSET? S :
fes.kindaf =+, N0 WHAT SOUNDS MORE INTERESTING,
| e COLOR THEORY OR
: INFORMATION ARCHITECTURE?
WHAT APPEALS T0 YOU MORE,A -~ Information fo
SOLO MOOD-BOARDING SESSION 5
OR AN IDEATION SESSION WITH :
BUSINESS STAKEHOLDERS?
Ideation Mood-boarding - ===-=-=-=-~-~ E
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» 1 Find the words or phrases in the texts that mean the following.

1) special equipment used to provide data to a computer (Text A, para 2);

2) a basic plan for a website that shows the type of information that it will contain and how it will be
arranged, but does not include design features such as colour or particular details (Text A, para 8);
3) the possibility that can be made, done, or achieved, or is reasonable (Text A, para 10);
4) the particular group of people to which an advertisement, a product, a website or
a television or radio programme is directed (Text B, para 3);

5) the conditions that make a business more successful than the businesses it is competing
with, or a particular thing that makes it more successful (Text B, para 5);

6) the activity of making basic models or designs for a machine or other industrial product
(Text B, para 6).

} 2 Complete the word families in the table below.

Verb Noun Adjective Adverb
interaction
communication —
significantly
responsibility
competitive
effectively

4222 TRANSLATION

A\ | /4

» 1 Translate the texts into English.

NHpopMaUMOHHbBIN an3anH — 3TO OTpacriib Au3aiHa, B OCHOBE KOTOPOW NEXWUT npakTuka
XYyOOXXECTBEHHO-TEXHNYECKOTO OPOPMINEHUA U NPeaCcTaBNeHnsa pasnmyHon mHdopmaumm
C YYETOM 3ProHOMUKN, (PYHKLMOHASBHbBIX BO3MOXHOCTEWN, MCUXOSIOMMYECKNX KpUTepueB
BOCNPUATMA MHGOPMaALMM YENOBEKOM, 3CTETUKM BU3yamnbHbIX (POpM MpeacTaBneHus
MHdOPMaLUUKM 1 HEKOTOPLIX ApYyrmx dakTtopoB. CaMo NOHATUE MHAOPMALMOHHOIO An3anHa
nosisunock B 1970 rogax.

MHdopMaunOHHbIN aM3anH — 3TO An3alH MHAOPMALUMOHHBIX CauTOB U MHTPAHETOB,
NPOEKTUPOBaHNE NOSIb30BATENbCKUX UHTEPdENCOB, CUCTEMbI HABUrauum B 0OLLIECTBEHHbIX
MecTax, NHorpadguka, npMHUMNBI BU3yanusaumnmn CIoXHON U pasHOPOAHOW MHopmaumn,
rpadoukun, guarpammel, Tabnuupbl, CXeMbl 1 MHOTOE ApYyroe.

OCHOBHOWM UENb MH(POPMALUMOHHOIO An3anHa SBNSAETCA SICHOCTb KOMMYHMKaLUW,
T. €. MHopMaLMsa AOMKHa ObITb HE TONBbKO TOYHO NepegaHa oTnpaBUTENEM, HO U NOHATHA
nonyyaTtento.
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MHpOpMaLMOHHbBIN An3anH CTPOUTCA Ha onpedeneHHbIX NpUHLMNax, Kotopble Aenarca
Ha (PYHKLMOHamNbHbIE N 3CTETUYECKME.

@OyHKUNOHaNbHbIE NPUHUMMBI MHPOPMALMOHHOIO An3anHa

» obneryeHue noHMMaHusA 1 obyveHns

* YéTKas CTPyKTypa coobLieHns

*  SACHOCTb

* npocToTa

*  ©OWHCTBO 3N1eMEHTOB COO0LLEeHNS

» obecneyeHne BbICOKOro kKayecTtBa coobLieHms

* YMeHblUEeHNe CTOMMOCTU

ScTeTnyeckme nNpmMHUMnbl MHOPMaUMOHHOIO An3arHa

*  rapmMoHus

*  NPOMNOpPUMOHAaNbHOCTb

Beb6-gn3aniH — oTtpacnb Beb-pa3paboTkm M pasHOBMOHOCTb AM3aHa, B 3agayn KOTOpOW
BXOOUT MNPOEKTUPOBaHME MONb30BaTENbCKUX BeED-MHTEpencos aAns cantoB unn Beb-
NPUNOXEHNN.

Be6-ansaniHepbl:

*  MNPOEKTMPYIOT NTIOrMYECKYHO CTPYKTYpPY BEOG-CTpaHuL;

* npoaymbiBalOT Hanbonee yaobHble pelleHnst nogayvn nHdopmaumm;

*  3aHMMaOTCHA XYOOXECTBEHHbIM OhopmIieHneM Beb-npoekTa.

B pesynbrate nepeceveHns OByX OTpacrierd YenoBevyecKon OesTeNlbHOCTUM rPaMOTHbIN
BeO-an3anHep [OMKEH ObiTb 3HAKOM C HOBeMWUMKU BebB-TexHomormsmu mn obnagatb
COOTBETCTBYHOLMMM XyOOXKECTBEHHbIMU KadecTBamu. bonblias 4yacTb cneuvanucTos,
paboTtawowmx B obnactm gusamHa, obbIMHO KOHLEHTpupyeT B cebe Takoe TBopYyeckoe
obpasoBaHue, Kak CTyausi An3anHa.

Beb-gn3anHep — cpaBHUTENbLHO Monodas npodeccus, u npodeccnoHanbHoe
obpasoBaHMe B obnactu Beb-guMs3anmHa B Poccunm noka He pacnpocTpaHeHo.
B cBA3M c yBenunyeHmem cnpoca Ha npeactaButenbctBo B CeTn pacTé€T u cnpoc Ha
An3aniH CanToB, yBENUYMBAETCHA KONMM4ecTBO Beb-An3anHepoB. B HacTosiwee Bpems
ycnyru Beb-gu3anHa npeaocTaBnsaloT Kak Beb-cTyauu, Tak U yacTHble nuua (Beb-
AvsanHepsbl, ansatowmnecs dopunaHcepamm).

Beb-gu3anH — Bua rpadomyeckoro An3sarHa, HanpasneHHbIn Ha pa3paboTky U ohopmneHne
00bekToB MHGOpPMaLMOHHON cpeabl MHTepHeTa, npu3BaHHbIM 06ecnevynTb UM BbICOKME
noTpebuTenbCcKkne CBOMCTBA N acTeTUYecKme kavecTtBa. NogobHas TpakToBka otaenser Bed-
An3anH oT Beb-nporpaMMmnpoBaHuns, NOAYEPKMBaET cneunduky npegMeTHON AeaTeNbHOCTH
Be6-an3anHepa, no3mumMoHnpyeT Beb-ansanH Kak Bug rpadomyeckoro ansamnHa.

B HacTosdwwee Bpems nog TepMUHOM BeBG-AM3aH NOHUMAKOT UMEHHO NPOEKTUPOBaHUE
CTPYKTYpbl Beb-pecypca, obecneyeHue yaobcTBa nNOMNb30BaHUA pPecypcoMm [Ons
nonb3oBartenemu.
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[MprMepHbIe TEMbI ANNAIOMHbIX PabOT CTYAEHTOB HanpasneHus « MIHPOPMaLMOHHbLI AN3aNH»

PaspaboTka npoTtoTna MobunbHOM Urpbl B XXaHpe casual game.

PaspaboTka ansanHepcKkon KOoHUenuuu urpbl B xaHpe action RPG ¢ anemeHTamm
CKaHOWHAaBCKOM MUONOruu.

OunzanH wuHTepdenca MOOUMABHOrO MNPUIIOKEHNA AN y4acTUss B aKTUBHbIX
MEpPONPUATUSAX.

PaspaboTka (PMpMEHHOro CTMNA M aHMMAaUMOHHOrO COMPOBOXAEHUA Ans Tyo
kaHana "Okonoruka".

[nsanHepckasa KoHuenums obyvarollen Buaeourpbl ¢ afieMeHTaMm KBecta no Teme
PomaHckoro nckycctea.

Pa3paboTtka gnsanHepcKom KoHUEeNunmn Buaeounrpbl no Motmeam ckasos 1. 1. baxkosa.
Pa3paboTtka ansanH-koHuenuum obpasa YemnuoHa Ans KOMNbTEPHOM Urpbl League
of Legend.

PaspaboTtka npototuna VR -npunoxeHuns ans TeCTMpoBaHUs CTYAEHTOB MEANLMHCKNX
BY3os.

Paspabotka npototvna mobunbHoro npunoxeHus "PolyGo" ¢ ucnonb3oBaHMEM
TEXHONOrn AOMNOMHEHHON peanbHOCTH.

Pa3paboTtka BCTynuTENbHOrO BMAeoponuvka/cutscene ans Bu3yanbHOW HOBENSbI
B UCTOPUYECKOM CETTUHrE.

» 2 Translate the texts into Russian.

More often than not, information design goes hand in hand with user experience (UX) design.
Not only must information be presented in a clear manner, but users also need to navigate
the information without it being overwhelming or confusing.

That’s where the union of information design and UX design becomes inevitable.

The basis of UX design is human-centered design. Meaning that everything is created
with the user in mind. User experience design follows a design thinking process in order to
get the best results.

Information and data are all around us. Everything we do collects data.

For example, our devices are constantly collecting data about how we shop, communicate,
what we like to do, how our health is, and what our life, in general, is like.

Information design takes on an important role in this flow of data and information. It's
essentially a way of putting together chunks of relevant information to make it easy to
understand for users.

Information design is often visual, but can also be sensory. Some types are even physically
interactive through sound and smell. The best examples also take accessibility into account.

The different types of information design can be separated into different categories. Below
are a few. You'll be surprised at how many things fall under the same umbrella.
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» Curated information that follows a storyline. For example; infographics, IKEA manuals,
recipe books.

+ Searchable information that is viewed according to filters or search parameters. For
example; search engines, websites, indexed reports.

» Educational resources, either static or interactive. For example; museum exhibits and
displays, textbooks, online education portals.

» Visual and emotive information presented in a snackable way. For example; explainer
videos, how-to video tutorials, documentaries.

+ Wayfinding. For example; physical and digital maps, escape plans in hotels,
touchscreen maps in malls, trail markers in national parks.

» Health and Safety. For example; hospital triage apps, patient medical histories in
digital form, CT scans.

» Sensory information design. For example; music apps, 4D cinematic experiences, the
smell of apple pie purposefully wafting outside of a bakery.

Without information design, life would be boring. It's as simple as that.

Imagine this:

Maps without color-coding or legends.

* Infographics wouldn’t exist.

+ All websites would be the same.

+ Textbooks would be drab and hard to follow.

Bored yet? We rely so much on it, that we don’t usually stop to think about how important
it is. At this point you might be wondering, are all graphic designers information designers?
Well, that’s a tricky question. Most graphic designers study information design but don’t
necessarily apply it to their work.

You could technically say that all graphic design is information design because they are
working with information and putting it together in a design.

The thing is, information design is more about a data set with a purpose. A packaging
label, for example, has information but it's not a collected set of data that tells a story.

Information design is more about using collected data that helps users understand
something better or more efficiently.

Furthermore, as the term “information design” is used more and more, it's becoming
widely incorporated in all design fields. Many universities offer courses, career paths, and
Ph.D.’s in this discipline.

You'll be witness to more conversations around information design as the design thinking
and user experience community expands into all design fields.

This is an exciting time for data and information. There’s so much around us that the
possibilities of how to use it are endless.
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%2 READING

Label the following pictures with the words from the box.

a smart-watch VR controllers a desktop a hologram a VR headset

What do the following abbreviations stand for? Scan the introduction to the article to
check your answers. Then match the abbreviations with their definitions.

1) AR
2) VR
3) Al

A. the use of computer technology to create a simulated environment.

B. the use of computer programs that have some of the qualities of the human mind, such as
the ability to understand language, recognize pictures, and learn from experience.

C. an interactive experience that combines the real world and computer-generated content.

Read the introduction to the article and underline the ideas you agree or disagree
with. Compare your choice with your partner.

We're in a particularly big moment for tech. Artificial intelligence (Al) and machine learning are
changing the ways we conduct business, interact with each other, and understand the world
around us. Conversational bots and voice-activated assistants are becoming an integral
part of our lives. Search powered by computer vision is changing how we find immediate
information on topics of all kinds. And augmented reality (AR) and virtual reality (VR) are
making inroads into our workplaces at a shocking pace.

It seems like every day a new, game-changing piece of technology enters our lives
for good. And while these rapid tech shifts are pretty exciting, they also present new
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challenges. With every new technology come new skills to learn and new parameters
to comprehend. And as AR and VR move out of the novelty game-play space and into
mainstream use, those new skills and understandings have to come about as fast and
furious as the technology itself.

Adjusting to a tech-enabled future is something most of us are doing all the time, whether
we realize it or not. But as designers, we can'’t afford to be so cavalier — we need to gain
an understanding of how to work with these new technologies quickly so we can create
meaningful user experiences that add value and minimize the potential downsides of
disruption at this scale.

Whether you’re being asked to theorize and prototype possible applications forAR and VR,
or you’re being tasked with a specific implementation, having a thorough understanding of
the technology itself as well as a strong foundation of the skills needed to create experiences
with it is essential.

Study the following tips given by an experienced designer to make your own start with AR
and VR design.

Read the tips presented below. For each section (A-E) think of a short title. The title
should summarise the main idea of the section and sound like a short instruction to
a designer. (e.g. Meet your user’s needs or Don’t be afraid of experiments).

A.
It should be obvious, but there’s nothing like first-hand exposure to something to help inform
your designs.

This is actually a two-step process, but the first step is to simply experience AR and VR
as a user. Expose yourself to the new technologies and devices as soon as possible. By
immersing yourself in a VR experience or interacting in real-time with an AR application,
you’ll get a sense of what your users will experience the first time they interact with these
new platforms.

Be open-minded to experience, but also be attentive to it. What does it feel like to wear
the headset? How comfortable are you with the controllers and how easy was it to figure
them out? How did it feel to disappear into the experience and what would make it easier,
less stressful, or more enjoyable? Take note of the good, the bad, and the confusing so
that when you're asked to design for the experience, you're already aware of some of the
potential pitfalls and major wins.

Things like user onboarding will be a crucial part of designing AR and VR experiences.
Since there isn’t a universal set of interactions that apply across all platforms/devices yet,
and the majority of people are not currently VR consumers, an onboarding session at the
beginning of the experience is necessary. It provides users with necessary information and
training on how to interact and navigate through the content.

By paying attention to your own initial responses, reactions, and assumptions, you'll start
building a mental framework that will allow you to create a more enjoyable and meaningful
experience for your users when the time comes.

B.

The second step is to start playing around with it as a designer — and as a developer. Get to
know the equipment that’s available now, and even if you’re not planning to pick up the hard-
coding skills these new tech pieces require, gain a familiarity with how their programs work.
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Whatever the device and whatever the platform used to enable the experience, gain as
much of an understanding of it as you can. Design and development usually go hand in
hand, so understand not just how this new tech is reshaping your design work, but how it’s
reshaping the developer’s work as well.

And don’t forget, the parameters for these experiences will change from device to device.
Every system will have different requirements, so narrow the field down and start to familiarize
yourself with the specific hardware. I'll make things easier for both you and the development
team you’re working with.

There will be new skills on both sides of the equation, and inevitable road blocks and
speed bumps and detours along the way. But building empathy for your development peers
in the process starts with gaining at least a solid overview-level understanding of how it all
comes together.

C.

The best designers consider various external and environmental factors. We think about
how sunlight impacts a wearable device’s interface, for example. But this becomes even
more important when we’re designing an experience that either interacts directly with the
environment (as in the case of AR) or blocks out the surrounding environment entirely (as
in the case of VR).

I's just not factoring in things like obstacle identification and alert notifications. It's
understanding that wearing a lightweight watch all day is easy — but wearing a bulky, heavy
headset is not. How would a headset device impact someone who is on their feet in a factory
versus an individual in an office? The road map for best practices is almost completely blank
at the moment, so the level of detailed thinking required to ensure we create something
worthwhile is much higher.

And though it's probably obvious, it's still worth mentioning: view the experience in the
proper format! You can’t really expect your VR project to look like your website, or only view
it on the web and expect the wow experience. You have to view it in your headset. Just like
any other design process you're used to, use the format it's meant for. Mobile is not the
best for viewing a web app designed for desktop, and a VR experience won’t come across
without the headset either.

D.

We're entering uncharted territory for the most part. AR and VR have certain expectations
when it comes to game-play, but outside of that the rules are unwritten. This is your chance
to write them.

Pinterest has been beta testing an AR application called Lens for about a year now, which
makes their pinboards more searchable and usable. “| really believe that the camera will be
the next keyboard,” says Pinterest CEO Ben Silbermann. “It will be a fundamental tool you
use to query the world around you, discover things around you, or visualize how something
might fit into your life.”

IKEA has an AR app that allows you to envision a room with their furniture in it, so you
can get a real sense of how a piece would look in situ. And Amazon has done the same,
including a 360 degree view — only they have the full spectrum of Amazon available goods.
There are no boundaries, as of yet, on what is and isn’t possible.

But it’s not just the use cases that can push boundaries, it's the ways we interact with the
devices that enable them, too. Don’t borrow existing interactions, if possible. Instead, try to
think of how we usually interact with objects and people in real world, and start from there.
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You spent all that time carefully observing what it was like to experience the device for the
first time. So now put your knowledge of that experience into practice and start testing the
waters on what could be done.

E.

If the first four steps seemed daunting and even overwhelming, this final one should set you
at ease. Yes, these experiences are brand new. Yes, there’s going to be a lot to learn. And
no, we can’t know what we don’t know. At least not yet. But there are also lots of things we
already do know about designing great experiences. And there are lots of programs that can
still be used to great effect to accomplish that task.

While applications for VR and AR can definitely go way beyond the traditional processes,
workflows, and tools of digital product design, there is still a lot that can be done with Sketch
when designing for VR and AR. The thinking that goes into these new experiences is definitely
more complex and sensory-driven than a static application or feature-driven site, but a lot of
the same principles driving experience design and user centrism remain as supports to the
overall process.

Great designers put their users first, regardless of the experience they’re designing. We
already know how to conduct research and ask meaningful questions to figure out the heart
of our users’ needs. We know how to balance stakeholder excitement, budgetary restrictions,
and project uncertainty. We know how to test and validate to be sure we’re on the right
track — just because the things we’re testing for change, doesn’t mean we suddenly lack
the basic foundational skills to do what needs to be done.

So cheer up! Designers have built new roads into uncharted territory before. We will
undoubtedly make mistakes, but we’re also going to get a lot of things right, because we’'ve
been building up to this for a long time already. Trust your instincts and keep your head up,
and you’ll be just fine. After all, isn’t this why we became designers?

Now match the original titles to the sections A-E. Compare them with the titles you
created. Which do you like best?

1. Think holistically

2. Consider everything

3. Don’t throw the baby out with the bathwater
4. Get creative

5. Get to know AR and VR

Rank the following tips in order of their importance. Discuss with your partner.

>
// VOCABULARY

Choose the odd one out in each line.

1) bulky, heavy, lightweight, massive;

2) downside, pitfall, drawback, advantage;
3) delightful, daunting, frightening, shocking;
4) obstacle, benefit, bump, difficulty;
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5) integral, essential, crucial, optional;

6) novelty, mainstream, innovation, game-changer;
7) rapid, fast, quick, slow;

8) superficial, solid, substantial, thorough.

Use the prepositions from the box that best fit each gap.

of at (x2) with to (x2) in (x2)
1) to adjust __ smth;
2) __ ashocking pace;
3) to immerse oneself ___ experience;
4) to be aware __;
5)togo hand ___ hand;
6)tosetsmb ___ ease;
7) to expose oneself __ the new technologies;
8) to interact ___ each other.

Make collocations using the verbs from the left column and the nouns from the right

column.

1. to conduct A. skills

2. to accomplish B. boundaries

3. to lack C. the experience

4. to query D. the waters

5. to push E. business

6. to gain F. a familiarity/ an understanding
7. to enable G. the task

8. to test H. the world

Use the collocations from the previous exercises to make some tips for designers
who would like to start working with new technologies, such as Al, VR, AR etc.

Complete the sentences with the words formed form the words in brackets.

NoO oA WN

. Creating a perfect (immerse) experience takes a lot of time and effort.
. Excessive (expose) to new technologies can reshape your personality.
. We have streamlined our website for easier (navigate).

-oriented (consume) approach should dominate all the spheres of design.

. This new application went beyond our (expect).
. We develop new products that fully meet the (require) of our customers.
. Every year, Google gets better and better at filtering search results to provide a more

(meaning) experience to users.

8.

To achieve success a (develop) and a (design) should work

together.
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(") LISTENING

You are going to watch a video from Satori Graphics YouTube channel. This is a blog by
a graphic designer who discusses various issues with his audience. Before watching
the video, match the following words from the box with their meanings.

to spawn a mock-up sinister benign flawlessly to streamline

1) pleasant and kind, not harmful or severe;

2) evil, or suggesting that something evil is going to happen;
3) to cause something new to grow;

4) in a way that is perfect or without mistakes;

5) to make simpler or more efficient;

6) a working sample, prototype or a model of something.

Look at the following magazine covers. Which of them do you think was generated by
Al (Artificial Intelligence)?

Meet the
World’s

First s
Arﬁﬁci;ﬂr '
Intelligent §
Magazine
Cover

e ;
= . J
-l 1P ¥
A
nn:T\ X
onlytook 20 %

seconds tomake. Y W
\ =

Watch Part 1 of the video (0.00-3.30) and check your predictions. https://www.youtube.
com/watch?v=Y3xNKccSW5U&Iist=PL-c9Rq56P4KnUhN7KgYpSODItpFjB7la-&index=4

Watch Part 1 again and answer the questions.

1. What is the new Al graphic software called?

2. What does it create images from?

3. Why is it compared to a kitten chasing a laser pen?

4. What does the blogger illustrate by the two magazine covers?
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5. How does Adobe lllustrator work? Who controls the process of creating an image?
6. What is the main purpose of DALL-E-2? Can it work as perfectly as Adobe lllustrator?

Watch Part 2 of the video (3.30-6.59) and put the topics in the order they are mentioned
by the speaker.

A. The restrictions and limitations of Al graphic software.
B. The description of a web tool simplifying the process of design.
C. An example of Al tool generating ads.

Watch Part 2 again and mark the following statements as True, False or Not Given.

1. Machines cannot understand how people think and what they feel about a particular design.
2. DALL-E-2 allows to streamline and speed up the process of design.

3. The blogger believes that graphic design skills are no longer necessary and Al will soon
replace human designers.

4. According to the blogger, to move forward in graphic design you should pay attention to
psychology.

5. In the nearest future Al will be able to understand human psychology.

6. Readymag is a design tool that can be used to create websites without coding.

7. The blogger provides a discount to all the followers of the channel.

Have a discussion in groups. Use the following questions.

1. Do you believe that Al tools such as DALL-E-2 will ever replace humans in graphic design?
Why?

2. Is Al sinister or benign? What advantages and disadvantages can it bring to the sphere
of design?

3. What Al tools can be of real help to designers?

P
{=2t TRANSLATION
Translate the texts into English.

BuepaluiHve XyOooXXHUKM KOMMbIOTEPHOW rpadukn — Tenepb Au3anHepbl UHTepdEencoB.
3HauMT nNu 3To, 4YTO B OyayweM OHM CTaHyT nporpaMmmmuctamm umpoBbix 0OpasoB
U ausanmHepamu mmnnaHtatoB? [a. MiMeHHO Tak oTBeTMNM Ha Bonpoc uagaHus Fast
Company BegyLwine gusanHepbl Mupa.

lMepen BaM CNUCOK caMbIX BaXHbIX npodyeccun byayuiero, KOTopble MpPeanoXxunm
AansanHepbl M3 Google, Microsoft n gpyrnx KpynHbIX TEXHONOrMYECKUX KOMMaHUNA.

— [HusatHep doronHeHHoU pearibHOCmMu

TexHonormm [OMOMHEHHOW peanbHoCTM OyayT pas3BuBaTbCA, U CO BPEMEHEM HOBasi
nHpopmauusa byaeTt HaknagblBaTbCa Ha 06bEKTbl PM3MYecKoro Mmpa abCcontioTHO rMaakKo.
BospacteT u cnpoc Ha Ou3anHepoB, KOTOpble CMOryT obecneynTtb rmyouHy u SICHOCTb
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BOCMPUATUSA [OMNONHEHHOW peanbHOCTU B caMblX pasHbIX cdepax — OT pasBreyeHuii ao
o6pa3oBaHMsa U MeAULIMHDI.

— lNpoepammucm yugposbix agamapos

Hawwvm 3Be3gHbIM  KNMeHTaMm noHagobutcs nomowb, 4Tobbl nepeHecTn cebs Ha
BUPTYarnbHY0 CbeMOYHYH0 nnowaaky ana VR, MobunbHbIx urp n punsmos. TyT npurogaTcs
3HaHUA B NMpoOrpaMMMpOBaHUN MCKYCCTBEHHOrO WMHTennekta. Takas npodeccus, Kctatw,
yXXe CyLlecTByeT, HO B Byayuiem oHa cTaHeT ewe 6onee BaXXHOM M HEMNPOCTOWN, NMOCKOSbKY
urpbl 1 VR 6yayT TpeboBaTb 6onblien peanuctniHoctu. Co BpeMeHeM LndpoBbie o6pasbl
CTaHyT Bce 6onee nonynspHbLIMA U Ka4eCTBEHHbIMU, aKTepbl 3aXOTAT MMETb Hag HUMMU
BCce GornblUue BNacTu — CTOMbKO e, CKOJbKO Y HUX €CTb Hag CBOMMM obpasamu B Opyrux
mMeguacopmaTtax.

— InaeHbil dusaliHep OpoOHO8

Takne koMnaHuKM, kKak Amazon, y>xe Hadanu Mcnonb3oBaTb ANs1 CBOUX yCrnyr 6ecnunoTHble
APOHbI. 3HaunT, B OyayLiem Bo3pacTeT CNpocC Ha ftogen, KoTopble CMOryT paspaboTaTb BeCb
npoLecc B3aMMoaencTBmsi POHOB C KNMeHTaMu. Hanpumep, 4To JOMMKeH AenaTtb APOH, Koraa
NpuNeTUT KKNneHTy? Kak 06cnyknBaTtb BECb NAPK APOHOB U 3@ HUMK cneanTb? KakoBbl pyUCKMy,
YTO MX KONMMYECTBO HAYHET CHMXKaTbcA? Kak 6bITb ¢ BONpocamu KoHduaeHunansHoctn? Kak
3anony4nTb goBepue Ngen K 3TMM NoyaBTOHOMHbBIM MaluMHam?

— [fusatHep supmyarnbHO20 83aumooelicmeusi

3a nocnegHue TpuauaTb NET 3KpaHbl TpeboBanu oT An3anHEpPOB O4YEHb MHOMO BHUMAaHMUS.
B KOHUE KOHL0B, UMEHHO C MX MOMOLLbIO Mbl MOMy4YaeM CTONbKO MHpopmaumn. [la, oHu no-
npexHemy TpebyloT BHMMAHUS, HO B NnocrnegHee BpeMsi BbIXOAUT BCce Gorblle nporpamMm,
KOTOPbLIM 3KpaH HYyXXeH O4YeHb peako. Mnu akpaH eCTb, HO OH fUWb — HanoXeHue Ha
peanbHOCTb. nu 31O BOBCE NOMHOLEHHast BUpTyarnbHasi peanbHOCTb. [Ans Takoro HOBOro
TMNa B3aUMOAEWCTBMS C MOSb30BATENIEM HYXXEH WM HOBbIA BWUL AM3aHEepCcKon paboThbl,
a MMEHHO CBA3aHHOM C BUPTYyalibHbIM B3aMMOOENCTBUEM.

HeBaxHo, BygeT nn 310 B3auMogencTame ¢ Pnu3myeckum nnm BupTyanbHbIM 0OBHEKTOM,
An3anHep HOBOro Tuna paboTaeT C BUPTyanbHOW W  OOMOSIHEHHOW peanbHOCTbHO
M C KOMMbKTEPAMU, BCTPOEHHbIMM B pasfinyHble npegmeTbl U MecTa. [usaunHep
BUPTYarnbHOro B3anMoOOenCTBUS OOIMKEH OPUEHTUPOBATLCH Ha pasfiMyHble Npumepbl 13
NPOMBILUNIEHHOTO AM3alHa WM apXMTEKTYpbl, MOCKOSbKY B3aMMOLEWCTBME MPOMUCXOANT
B NPOCTpaHCTBE.

[unsanHep BUPTYyanbHOro B3aMMOAEWNCTBUS AOSMKEH YBEPEHHO KOMaTbCs B MaccuBax
AaHHbIX M nony4vatb Ty WHOpMauuto, KOTopasd €My HyXHa, Npu 3TOM He HapyLias
KOH(bMAEHUMaNbHOCTN. OTOT YENOBEK AOMMKEH YMETb yOexaaTb B LLEHHOCTW CBOEro NpoayKTa
pa3po3HEHHbIX NpeacTaBuTenen busHeca n cpaxaTbCs 3a pecypcbl, KOTOpble HEOOXOANMbI
AnNs BONNOLWEHUS 3agyMaHHoro gmsanHa. Kpome Toro, oH JOMmKeH NpeaBnaeTb BO3MOXHbIE
OTKITOHEHUS B anroputMax M KpynHbIX CUCTEMaX, KOTOpble MOryT oKa3aTb HeraTtMBHOe
BIIMAAHME Ha NOOEN.

— [u3zatHep umnnaHmamos

HdnsanHepbl MMNNaHTaToB OyayT paspabaTbiBaTh An3aniH HOBbIX OPraHOB M MCKYCCTBEHHbIX
yacTten Tena ans nogen. AT cneumanncTbl MNOMTHOCTBI0 OTBEYAOT 3a AM3aH U npouecc
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» 2

BHeApPEeHUs CTaHAapTHbIX WU caenaHHbIX MO WMHAMBMAYarbHOM 3akasy WMMNMaHTaToB.
AnsanHepbl MMNaHTaToOB AOMKHbI OTAMYHO pas3bupaTtbcs B nNporpaMMHOM obecneyeHunn
N TEXHUKe, CBA3aHHOMW C OMO3NEeKTpoHMKOW, M paboTaTb B KOMaHAe, OTBevarlen 3a
MHOXeCTBO BMONOrMyecKknx NogcncTem.

Yxe cenvac 4yenoBevyecTBo GNN3KO K M3roTOBMEHNIO BMONOrM4Yecknx TkaHen. Hekotopble
N3roTaBnmMBaOTCSA C MOMOLLbIO FEHHOW MHXEHEePUKW, HEKOTOpbIE co3aatoTcsa B GropeakTopax,
a B HEKOTOpbIX MCMOMb3yeTca MWKPO3NeKTpoHuKa. byayuiee, B KOTOpOM MOXHO 6yaet
co3faBaTb MCKYCCTBEHHbIE OpraHbl Yernoseka, yxe 6nusko. Kto 6yaet nx npoektnposaTb
1 Npucnocabnueatb NOA4 3anpockl KNneHTa? PaHo unv no3gHo 3TUM 3anMyTCsa An3anHepbl.

— Ju3salHep mawuHHo20 0byyeHus

Ero pabota 6yget 3aknioyaTbCs B CO3Q4aHWM MoAenen AaHHbIX U anropuTMOB, KOTOpble
NO3BONSAT KOMMaHUSIM co3aaBaTb NPOAYKTbl, OCHALLEHHbIE UCKYCCTBEHHbLIM WUHTEMNNEKTOM.
OHn OyayT npegyragblBaTbh >KEMaHWst KIMEHTOB W BbIMOMHATb WX Npexage, YemM OHu
OyayT 03BYyYeHbl. [Ju3aliHepbl MalLUMHHOTO 0ByyeHust ByayT He TOfbKO OTBeYaTb 3a OMbIT
B3anmopencTeus ¢ I, Ho 1 rapaHTUpOBaTb UCMONb30BaHWE CaMbIX JyYLIUX anropuTMOB
noeegeHnsi. OGbeaMHEHWe [aHHbIX, Au3aiHa W WCKYCCTBEHHOrO MWHTennekta oOyayT
HOBbIX MPOPbLIBOM B LMEPOBOM onbiTe. KOHKYpeHUUsi B MapKkeTuHre OyaeT peluatbcsl Ha
OCHOBE TOrO, Y€l WCKYCCTBEHHbIA MHTENNEKT Ny4we noabepeT UHAMBMAYaNbHBLIA NOOXOL
K KnneHTy. KomnaHum ¢ cambiM npoasuHyTeiM W cMoryT ny4ile Bcex NpuBneYdb 1 yaepxatb
KnneHTOoB. B GyayLLeM XOpOoLLMI MCKYCCTBEHHBIN MHTENMNEKT CTAHET HEOTbEMTEMOW YacTbio
MoNb30BaTENbCKOro OnbiTa, U NPOABUHYTbIE (OUPMbI BCeraa OyayT Ha Liar Bnepeaw.

— Real-time 3D-0u3satiHep

BupTyaneHaa v [ononHeHHas peanbHOCTU HaxOOAATCA Ha nepefoBov UccrenoBaHumn
B obnacTtu gmsanHa n TexHonornn. 3aecb nepenneTaeTcs UHTEPaKTUBHBINA U FreM-An3aniH.
B nobon komaHge, paboTatowen B aTon obnactu, HyxxeH 3D-ansanHep.

Utobbl paboTaTth B 3TOM 06N1aCTU Ha BbICOKOM YPOBHE, HYXXHbI rogbl MPaKTUKKU. Y4YnTbiBast
370, cTapwwue gusariHepbl 3D-ypoBHEN CTaHyT CBOeObOpa3HbiMM MEPBOOTKPbIBATENSAMU.
OcTaBuB no3agu KnaccuyYecknin AmsanH Urp, OHW 3anUMyTCS CO30aHUEM UHCTPYMEHTOB
Anst paboTbl U pasBneyYeHnNs C O4EHb CNOXHOW cnctemon B3ammoaenctemda. KomaHabl 3D-
n UX-ansanHepos 6yayT cmaetb BMecTe n pabotatb coobuya, 4tobbl n3obpectn eguHoe

Oynyuiee.

Translate the texts into Russian.

Augmented reality (or AR) is a technology that layers computer-generated images on top
of the real world. AR adds a programmed layer over actual reality to create a third, dynamic
level of augmented experience. With AR apps, instead of just seeing information, users
interact with it and receive live feedback on the action they have performed.

When it comes to building AR apps, the concept of “measure twice, cut once” becomes
especially important. Before diving into AR design and development, it's important to have
a clear answer to the question, “What do | want to achieve with this AR app?” Your ultimate
goal is to ensure that the AR experience is right for the project. That’'s why the first step is
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finding out if AR is the right medium for solving the user problem. Product designers should
start with identifying the users and their needs. After that, ask the fundamental question, “Do
these problems involve immersing the user in real-time?”

VR is an emerging tech that has tremendous potential to change our world. It will have
a strong influence on almost all aspects of our lives. Yet, VR is a new field with very few
established conventions. And it's what makes it so exciting for designers. It's a perfect
moment to join this field because your ideas can form the foundation for future generations
of users. If you shift from 2D to 3D mockups today, maybe you will be the one who rethinks
paradigms of human-computer interaction.

Photoshop helped make graphic design more accessible. Now, Adobe Aero aims to do what
Photoshop did for graphic design, but for the augmented reality (AR) space. Launched on
Nov. 4 2019 after more than a year in beta, Aero is the first platform that allows designers to
create AR without any code, Adobe says.

Adobe Aero, an iOS-only app, takes on AR in conjunction with Adobe’s other programs.
Designers can start an AR project in Photoshop CC or lllustrator CC, then bring those files
into Adobe Aero to integrate those initial designs into an immersive space. That allows
designers familiar with Photoshop — but not necessarily code — to bring their creativity into
an augmented reality space.

Using the tablet’'s camera, designers tap to place their artwork into an AR space. Adobe
Aero includes the tools to then add interactive behaviors, such as spinning, bouncing,
rotating, or following a path connected to a specific trigger. For example, the graphic can
start spinning when viewers tap on the screen.

Adobe Aero also works with Photoshop’s layers — one demo shows how an artist used
the tool to walk through the different layers of two-dimensional artwork. The app includes
a tool to choose how much space to place between those layers, allowing artists to add
space, then walk through their artwork in AR.

Besides working with 2D and 3D art in Photoshop, Aero allows users to add starter assets,
along with work stored in the Creative Cloud or the camera roll. Once finished, Aero allows
exports using a link, a file to embed inside a third-party app, or a video.

The app was originally previewed as Project Aero last summer. The company, at the time,
said that the program would help simplify the process of building AR objects, allowing artists
to turn their work into AR objects without the help of a developer.

“Digital is no longer confined to a single screen — it's permeating throughout physical
spaces and the real world,” wrote Adobe’s Stefano Corazza. “AR can free us from boundaries
of the screen and transform any environment to a digital stage.”

Adobe calls Aero an emerging technology, which means it’s still “coming together.” But,
beginning today, the app is out of beta in the first public version. Adobe Aero is available as
a free download from the App Store.
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UNIT 5 LANDSCAPE DESIGN

() LISTENING

Exercise 1

+ Their day-to-day operations are primarily office based. landscape architect

* They usually work on smaller residential projects. landscape designer

+ Some of them are self-taught, but most have taken courses at a college, university,
through an extension or certificate program, or online. landscape designer

+ They are employed in private practice and public, non-profit, and private organizations.
landscape architect

* The person has attended a college and passed the required exams to become
licensed. landscape architect

+ They also design and plan the restoration of natural places disturbed by humans such
as wetlands, stream corridors, mined areas, and forested land. landscape architect

*  While some of them may have training equivalent to alandscape architect — especially if
they have an undergraduate or higher degree in landscape architecture — they do not
have a state license, which is a requirement. landscape designer

« Education and respect for historic landscapes and cultural resources allows them to
work on preservation planning projects for national, state, and local historic outdoor
sites and areas. landscape architect

* He/she has experience or has the training to work with challenging issues in both
commercial and residential sites, including steep slopes, retaining walls, parking
areas, irrigation and drainage systems, etc. landscape architect

+ They have jack-of-all-trades approach — they do design, meet customers, do plan
layouts, etc. landscape designer

* You must have a Bachelor's and/or Master's degree from a university and be licensed
by the state. landscape architect

Exercise 2.

Landscape architects advise on, plan and design the construction of public, urban, residential
and rural landscapes.

They also assist in the management and conservation of national or heritage landscapes
and public open spaces.

The landscape architect meets with the clients to discuss their requirements and they
propose use of the space. They survey the site, they take into account aspects such as
existing plant and animal life as well natural contours.

A contract for the work is drawn up and they procure the services of relevant contractors.
Landscape architect monitors the progress of the project and ensures that the work meets
the required standards.

They make focus on preserving and restoring historic landscapes. They may plan the
restoration of areas disturbed by humans such as mined areas, as well as wetlands and
streams damaged by human activity.

They also prepare environmental impact assessments for proposed construction areas.
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Exercise 3.

1. The profession requires the candidate to be cute and have good eyesight. (F)

2. Landscape architects offer protection of unique habitat and regional biodiversity. (T)

3. In some regions it is not necessary to consider the influence of the project on the
environment. (F)

4. They also look for a company to perform work (T).

5. The most part of their workday is spent on site. (F)

AUDIOSCRIPT

Would you enjoy designing open spaces? Or you’re environmentally aware? Do you have
excellent design and drawing skills? Have you acute observational skills and an eye for
a detail? The profession requires the candidate to be cute and have a good eyesight. (F)

If you have answered YES to these questions then the occupation of a landscape architect
might be for you. Landscape architects advise on, plan and design the construction of public,
urban, residential and rural landscapes. They also assist in the management and conservation
of national or heritage landscapes and public open spaces. When they plan and design
outside areas for parks, recreation areas, private homes and business parks they ensure that
these areas are not only functional but beautiful and harmonious. They ensure that the design
provides environmental benefits as well. Landscape architects offer protection of unique
habitat and regional biodiversity. (T) Landscape architects are often part of the architectural
team that plans the locations of buildings, walkways, gardens and road ways within these
environments. The landscape architect meets with the clients to discuss their requirements and
they propose use of the space. They survey the site, they take into account aspects such as
existing plant and animal life as well natural contours. Depending on the area an environmental
impact assessment might be required. In some regions it is not necessary to consider the
influence of the project on the environment. (F) With working on a new project landscape
architects use computer aided design and drafting or CAD software to prepare models of their
proposed work. They sometimes use geographic information systems or GIS which allows
them to show data visually with maps, reports and charts. They present these models as well
as the projected budget to clients for feedback and approval. A contract for the work is drawn
up and_they procure the services of relevant contractors. They also look for a company to
perform work (T). Landscape architect monitors the progress of the project and ensures that
the work meets the required standards. Landscape architects work in close collaboration with
landscape gardeners and other professionals such as architects, surveyors, civil engineers,
town planners and at times environmental compaigners. Landscape architects do not only work
on new projects, they make focus on preserving and restoring historic landscapes. They may
plan restoration of areas disturbed by humans such as mined areas, as well as wetlands and
streams damaged by human activity. They also prepare environmental impact assessments
for proposed construction areas. In highly urbanized areas they design green roofs or rooftop
gardens. These retain storm water, absorb air pollution and cool buildings by also providing
pleasant scenery. Landscape architects also create plans to manage storm water runoff to
conserve water resources by avoiding polluting water ways. These professionals are office
bound for the substantial amount of the working day. The most part of their workday is

61



UNIT 5

spent on site. (F) They create plans and designs, prepare models and cost estimates. They
also do research and attend meetings of clients and workers regarding projects. The rest
of their workday is spent on site. With experience a landscape architect could move on to
supervisory or managing position. Other possibilities involve becoming a partner in a private
practice or setting up one’s own practice.

@ (D) READING AND SPEAKING

Exercise 1.

plant texture

is the perceived surface quality of a plant part compared to that of surrounding plants. The
texture of a specimen's leaves or blooms can be perceived as coarse, medium, or fine. Eye-
catching combinations can occur when coarse foliage grows next to fine foliage, creating
a contrast.

hardscape
refers to all of the non-living elements in landscaping, such as a brick patio, a stone wall,
fountains, gazebo or a wooden arbor.

bedding plants
are flowers massed together with others in a planting bed to produce the maximum visual
appeal for a particular season or holiday.

landscape
is part of the Earths surface that can be viewed at one time from one place. It consists of the
geographic features that mark, or are characteristic of, a particular area.

landscape design
is the art of arranging the features of an area of land for aesthetic and/or practical reasons.

softscape
comprises the animate (living), horticultural elements of landscape design. More simply put,
it refers to the plants.

color wheel

is divided into warm and cool colors. On the cool side of the wheel are shades of green, blue,
and violet, moving from bright green to blue-green, through ocean blue and cobalt, and on to
purple and violet. The colors of red, orange and yellow are considered warm colors because
they are the colors of fire.

focal point

guides someone's attention to a particular location. For example, if your lawn is mostly flat,
planting a tree would serve as the focal point. You can have a few focal points throughout
the landscaping scheme.
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UNIT 5

Exercise 3.
A.5 D. 1
B.2 E.4
C. extra F.3
Exercise 4.

Let's return, then, to the two problems of home landscape design introjected above. The first
is a problem of framing and can be solved by using bold, straight lines; for instance, a wall
can serve this purpose (a row of trees can also be used). The second, a problem of drawing
attention to one component in a busy front yard, could be solved by reducing clutter, opting
instead for a minimalist style; and through the use either of color or of line. A statue could
be surrounded with color that would direct the viewer's eye (focalization) unconsciously to
that area. Using landscaping plants with flowers that are red or yellow en masse would do
the trick nicely. So would an appropriate use of line. For instance, a straight path of paving
stones leading up to the statuary, or bedding plants arranged so as to form a straight edging
that will focus the viewer's gaze in the intended direction.

2”) PRONUNCIATION

Exercise 1.

exhaustive allay unfathomable wizard hedge flank
Exercise 2.

exhaustive — thorough

allay — comfort

unfathomable — incomprehensible

wizard — magician

hedge — fence
flank — be at the side of sth.

g
& VOCABULARY

Exercise 1.

colour plant, its part shape texture artefact

green blue violet] leave bloom
bright cobalt foliage branch

purple violet red poplar tree
orange yellow willow flower

flat columnar
globular upright coarse fine
droopy

patio fountain
wall arbor statue
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UNIT 5

Exercise 3.

basic elements — form, line, scale, texture and color
principles — proportion, transition and unity; rhythm, balance, and focalization

1. Transition refers to gradual change.

2. Rhythm is the patterned repetition of a motif.

3. The viewer senses unity when all the landscape plants in a garden design complement
each other.

4. Proportion is the sense that the size of the individual components or groups of components
in a landscape is consistent with the landscape as a whole.

5. Scale is the size of one component relative to adjacent components.

6. Form is the shape of a plant and the structure of its branching pattern.

7. Line refers to the viewer's eye movement governed by the arrangement of plants, both on
the horizontal and vertical planes.

8. Texture refers to how the surface of the object is perceived relative to the objects around it.

Exercise 4.

1. take sth. for granted
2. be conscious of sth.

3. draw conclusions about sth.
4. apply sth. to sth.

5. be consistent with sth.
6. conform to sth.

7. be marred by sth.

8. set off sth.

9. pertain to sth.

10. show off.

Exercise 5.

1. The parade has been marred by violence.

2. All photographic tricks still have to conform to the basic rules of physics, in particular the
rules of light.

3. We all draw conclusions about people based on limited information.

4. We are only interested in the parts of the proposals that pertain to local issues.

5. We have never been so aware of the issue of waste, or so conscious of the need to
recycle.

6. The new yellow cushions nicely set off the pale green of the chair covers.

7. I've found that people in developing countries do not take their medical care for granted
and really appreciate the care that we give to their children.

8. We cannot remain consistent with the world save by growing inconsistent with our past
selves.

9. He applied the knowledge he gained at university to his new job.

10. Young musicians will get the chance to show off their musical skills.
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UNIT 5

%2 READING

Exercise 1.

GREAT HISTORICAL GARDENS OF THE WORLD

A
Peterhof State Museum Reserve (Russia)

The seaside paradise was built, as a grandiose triumphal memorial glorifying the grandeur
of Russia, in conquering the much needed and desired access to the Baltic Sea, during the
Great Northern War. The first documented record of Peterhof refers to the year 1705, when
it was called in the Dutch manner as «Piterhof» — «Peter’s courtyard». The area of its parks
created in the XVIII-XIX centuries is about 1000 hectares and includes the Lower park, the
Upper Garden, Alexandria and the Islands. The specific character of the terrain made it
possible to lay out parks at 2 levels. Starting from the period of its foundation by Peter the
Great Peterhof served as an official summer residence for the Romanovs. The creation of
a unique fountain system made it possible to decorate parks of Peterhof with more than 150
fountains. At different times more than 10 palaces and a large number of elegant garden
pavilions have been put up at Peterhof, including the Grand Petehof Palace, the Monplaisir
Palace, the Marly and Hermitage pavilions. Today, this nature and man-made masterpiece
welcomes the guests, impressing and surprising them, just like before.

B
Schwetzingen Palace and Garden (Germany)

Schwetzingen Palace is famous for the beauty and harmony of its gardens. Remarkably, the
original design, in all its diversity, survives to this day. Schwetzingen Palace reached the height of
splendour under the Prince Elector Carl Theodor. He instructed the leading landscape architects
of the age to design the gardens, including Nicolas de Pigage and later Friedrich Ludwig von
Sckell, with assistance from many renowned artists. From 1749 onwards, they created
a masterpiece of rare beauty and rich variety. Schwetzingen Palace Gardens are a cultural
heritage site of European significance: more than 100 sculptures are scattered throughout this
wonderful, and at times surprising, landscape. An assortment of whimsical buildings lend an
exotic touch. The Apollotempel (temple of Apollo), a small, round building, houses a statue of
the ancient Greek god of light and the arts, playing the lyre. The Badehaus (bath house) is
a summerhouse with its own garden, modelled on an ltalian villa. And, most spectacularly, in
the Turkischer Garten (Turkish gardens), there is a mosque designed by Nicolas de Pigage —
the largest structure of its kind in a German garden. Ornamented with oriental details, the late-
Baroque building was purely decorative and served no religious purpose.

C
Wilton House (United Kingdom)

Wilton House has been the seat of the Herbert family, Earls of Pembroke, since the buildings
of Wilton Abbey were granted in 1544 by Henry VIl to Sir William Herbert, together with
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extensive land across Wiltshire. The 1¢t Earl built a quadrangular mansion on the site and
the present house carries this form. The de Caux garden scheme for the 4" Earl stretched
south across the river to the far hillside, incorporating a grotto, carved marble reliefs, statuary
and elaborate water works. The gardens visitors see today were laid out as naturalised
parkland by the 9" Earl in the 1730s, with wide lawns, ancient Cedars of Lebanon, artificial
enhancement of the River Nadder and the Palladian Bridge. East of the House are the re-
sited Egyptian column, loggia, the Broad Walk and Whispering Seat, all part of the design by
the 8™ Earl’s wife in the early 1800s. The 17" Earl, a keen gardener, created the Japanese
Water Gardens, the rose garden, a laburnum arch, and David Vicary’s 1970s formal fountain
planting in the North Forecourt. Xa Tollemache designed the inner courtyard garden in
1996. The private gardens west of the House are laid to lawn with specimen trees, a formal
Italianate garden, loggia, orangery, and the Holbein Porch. This beautiful area within the
Park walls has been lived in since 2400—1500 BC. What you see now is the uppermost layer
of a great garden, under which lie thousands of years of lives and dreams, thoughts and
plans, planting and growing.

D
Villa Melzi D’Eril (Italy)

Francesco Melzi d’Eril, Duke of Lodi, decided to build a summer residence in Bellagio at the
beginning of the nineteenth century, on a site with an incredible view. Giocondo Albertolli,
the trustworthy architect of their Milanese home, was given the project of the villa whilst the
park was entrusted to Luigi Canonica with the agronomist Luigi Villoresi, who had already
designed Monza Park. The neoclassical villa owes part of its fascination to the park bordering
the lake. A water-lily pool greets the visitor, followed by a Moresque kiosk with an enchanting
view towards Bellagio and, facing it, the monument to Dante and Beatrice by Comolli, which
inspired Liszt's Sonata to Dante. Along the lake shore, beside a Pinus montezuma, there
is an ancient Egyptian statue of the Goddess Pacht and others from Napoleon’s Egyptian
campaign. A stroll along the avenue of plane trees, pruned to umbrella shapes, leads to
the terrace in front of the villa, framed by antique sculptures. The family chapel marks the
end of the garden with its neoclassical monuments. The orangery is now a museum of
memorabilia and prints from the first Italian Republic. Amongst the more valued plants are
Liriodendron tulipifera, cedars of Lebanon, copper beeches, camphors, Ginkgo biloba and
others, of botanic and historic value, all labelled to add interest for visitors.

E
Gardens of Villandry (France)

Villandry is a Renaissance Chateau was the last of the great Renaissance chateaux to be built
on the banks of the Loire. The decorative kitchen garden has a profusion of colourful flowers
and vegetables planted in a chequerboard plan. The effect of the seasonal variations is an
ever-changing three-dimensional picture. In the ornamental garden, the box hedges form
musical symbols, but pride of place is given to hearts, scrolls, butterflies, fans ... allegories
of love — tender, passionate, fickle and tragic. The water garden is the most tranquil: here
the pool takes centre stage, with the sound of the fountains and the great lawned spaces
bringing visitors a feeling of calm and tranquillity. Perennials, rosebushes, shrubs, orange
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and blue-colored grasses can all be found flowering in the sun garden from April to October.
The site is completed by the herb garden and the arboured maze, where adults and children
love to lose themselves. The castle, which was refurbished in the 18" century, has recently
been restored. This is a friendly, family home, where every room tells the story of an era,
thanks to its furniture and careful decoration.

F
Garden Castle of Herberst (Austria)

The “Garden Castle of Herberstein” is located in the east of Styria. The fortified castle
stands high on an east-west-facing rock. Not visible from distance, in the middle of a
nature reserve. The oldest parts of the castle date to the end of the 13" century. In the
middle of the 16" century, it was expanded and transformed into a residential building with
Renaissance elements. Since 21 generations, the castle is owned by the Herberstein family.
Their possession of more than a dozen castles and palaces from Istria to Bohemia, from
Carinthia to Silesia made the Herberstein’s a leading power in Europe. Today, the “Garden
Castle of Herberstein” still serves the Herberstein family as a residence and administrative
seat. This place is not called a Garden Castle without reason. Sprouting, twining, blooming,
sweet-smelling, thriving, the castle’s impressive gardens date back to the 16™ century and
are inseparably linked to this place. They invite one to stroll and be astonished. During a
relaxing walk through the flowers on the garden grounds, you will learn interesting facts
about the history of European garden culture from the Middle Ages down to the present.

1. Owners of the place still live here. (F)
2. Artists participated in designing the place (B)
3. There is a labyrinth there. (E)

4. Some unusual buildings add bright notes to the place. (B)
5. It is the oldest area inhabited. (C)

6. It used to be a summer residence (A)

7. Statues were brought from abroad. (D)

8. The system for storing and cleaning water is complex (C)
9. Visitors can get some information about the plants. (D)
10. It was built to commemorate a historic event (A)

AUDIOSCRIPT

WHAT DO LANDSCAPE ARCHITECTS DO?
HTTPS://WWW.YOUTUBE.COM/WATCH?V=IEEWHSUFM90&T=2S

Would you enjoy designing open spaces? Or you're environmentally aware? Do you have
excellent design and drawing skills? Have you acute observational skills and an eye for a detail?

If you have answered YES to these questions then the occupation of a landscape
architect might be for you. Landscape architects advise on, plan and design the construction
of public, urban, residential and rural landscapes. They also assist in the management and
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conservation of national or heritage landscapes and public open spaces. When they plan
and design outside areas for parks, recreation areas, private homes and business parks
they ensure that these areas are not only functional but beautiful and harmonious. They
ensure that the design provides environmental benefits as well. Landscape architects are
often part of the architectural team that plans the locations of buildings, walkways, gardens
and road ways within these environments. The landscape architect meets with the clients
to discuss their requirements and they propose use of the space. They survey the site, they
take into account aspects such as existing plant and animal life as well natural contours.
Depending on the area an environmental impact assessment might be required. With
working on a new project landscape architects use computer aided design and drafting or
CAD software to prepare models of their proposed work. They sometimes use geographic
information systems or GIS which allows them to show data visually with maps, reports and
charts. They present these models as well as the projected budget to clients for feedback
and approval. A contract for the work is drawn up and they procure the services of relevant
contractors. Landscape architect monitors the progress of the project and ensures that the
work meets the required standards. Landscape architects work in close collaboration with
landscape gardeners and other professionals such as architects, surveyors, civil engineers,
town planners and at times environmental compaigners. Landscape architects do not only
work on new projects, they make focus on preserving and restoring historic landscapes.
They may plan restoration of areas disturbed by humans such as mined areas, as well
as wetlands and streams damaged by human activity. They also prepare environmental
impact assessments for proposed construction areas. In highly urbanized areas they design
green roofs or rooftop gardens. These retain storm water, absorb air pollution and cool
buildings by also providing pleasant scenery. Landscape architects also create plans to
manage storm water runoff to conserve water resources by avoiding polluting water ways.
These professionals are office bound for the substantial amount of the working day. They
create plans and designs, prepare models and cost estimates. They also do research and
attend meetings of clients and workers regarding projects. The rest of their workday is spent
on site. With experience a landscape architect could move on to supervisory or managing
position. Other possibilities involve becoming a partner in a private practice or setting up
one’s own practice.
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Exercise 1.

(B) Whether it’s on our phones, in books or on websites, we’re constantly digesting
written words. From instruction booklets to shop fronts, type is all around us. We
often reflect on the power of the written word, but rarely do we consider the designer’s role
in emulating the tone of the word or sentence.

(A) Behind the scenes, a designer has taken the time to consider the relationship between
the look of the text and what the text says. In reality, different moods, atmospheres, and even
trends can be expressed simply through the type choice. But what actually is typography
and why is it so vital?

(C) Typography is the art of arranging letters and text in a way that makes the written
language legible, readable and visually appealing when displayed. It involves font style,
appearance, and structure, which aims to elicit certain emotions and convey specific
messages. In short, typography is what brings the text to life.

(E) Typography can be dated back to the 11th century, during the innovation of movable
type. Before the digital age, typography was a specialized craft associated with books and
magazines and eventually public works. The first example of typography can be seen in the
Gutenberg Bible, which kick-started a typography revolution in the west. The style of type
used in the Gutenberg Bible is now known as Textura, and you'll find it in the font dropdown
menu on major desktop applications today! With the birth of the internet came a creative
explosion of the art of typography. Suddenly, web designers had an abundance of fonts and
type options at their disposal, making typography more visually diverse than ever before.
(F) Typography is so much more than just choosing beautiful fonts: it's a vital component
of user interface design. Good typography will establish a strong visual hierarchy, provide
a graphic balance to the website, and set the product’s overall tone. Typography should
guide and inform users, optimize readability and accessibility, and ensure an excellent user
experience.

(D) Let’s delve a little deeper into why typography is so important.

Not only will good typography enhance the website’s personality, but your users will
subliminally begin to associate the typeface featured on your site with your brand. Unique,
consistent typography will help you establish a strong user following, build trust with your
users, and help to carry your brand forward. Typography has a profound effect on the way
that users digest and perceive the information conveyed by the text. Eye-catching type
is much more persuasive than weak fonts that don’t reinforce the message of the text.
Good typography could be the difference between someone staying on your website for one
minute or half an hour. It's important that your website is visually stimulating and memorable,
and typography plays a huge role in this process.

Exercise 2.

1. elicit — get or produce something, especially information or a reaction
2. abundance — an amount that is more than enough

3. feature — be a significant characteristic

4. consider — think about something carefully before making a decision
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5. digest — understand information by a period of reflection

6. guide — direct or influence the behaviour or development

7. emulate — copy, imitate

8. perceive — come to an opinion about something

9. enhance — to improve something, or to make it more attractive or more valuable
10. ensure — make certain that something happens or is done

11. convey — express a thought, feeling, or idea

Exercise 3.

1. elicit c) emotions

2. convey f) messages

3. emulate a) a tone

4. enhance h) the website personality

5. digest / perceive g) information

6. consider d) the relationship/sb.’s role

7. guide e) users

8. ensure b) sb.’s experience

4. Read paragraph D. How many functions of typography are mentioned? What are they?

Typography builds brand recognition

Not only will good typography enhance the website’s personality, but your users will
subliminally begin to associate the typeface featured on your site with your brand. Unique,
consistent typography will help you establish a strong user following, build trust with your
users, and help to carry your brand forward.

Typography influences decision making

Typography has a profound effect on the way that users digest and perceive the information
conveyed by the text. Eye-catching type is much more persuasive than weak fonts that don’t
reinforce the message of the text.

Typography holds the attention of the readers

Good typography could be the difference between someone staying on your website for one
minute or half an hour. It’s important that your website is visually stimulating and memorable,
and typography plays a huge role in this process.

Exercise 1.

1. Decorative typefaces are excellent for allowing the user to show off even more personality,
feeling, and uniqueness with their font choice.

2. Afont is a graphical representation of text character.

3. Text color is not to be taken lightly: nailing your font color can make the text stand out
and convey the tone of the message — but getting it wrong can result in a messy interface
and text that clashes with the site colors.
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4. A typeface is the design of lettering that can include variations in size, weight (e.g. bold),
slope (e.g. italic), width (e.g. condensed), and so on.

5. White space is often overlooked and tends to go unnoticed by the user, but proper use of
it ensures the interface is uncluttered and the text is readable.

6. Spending some time on contrast makes your text interesting, meaningful, and attention-
grabbing. Most designers create it by playing around with varying typefaces, colors, styles,
and sizes to create impact and break up the page.

7. In typography it's good practice to establish consistency. When conveying information,
it's essential to stick to the same font style, so your readers instantly understand what they’re
reading, and begin to notice a pattern.

8. The sans-serif font family is seen as much more modern and bold. As a result, it’s clear
to read and when used in headlines, grabs your attention more than serifs.

9. Alignment is the process of unifying and composing text, graphics, and images to ensure
there is equal space, size, and distances between each element.

10. Serif typefaces are identified by the extra marks, for example, small strokes and
dashes at the end of letters which give the font an air of tradition, history, authority, and
integrity.

11. Typographical hierarchy aims to create a clear distinction between prominent pieces of
copy that should be noticed and read first, and standard text copy.

Exercise 2.
Grids act as guides for the placement of elements in design. No matter how simple or

complex, grids share some common parts, each fulfilling a specific function. Not every one
of these parts needs to be present in every grid.

Running Header

Column
Flowline

Module
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Row

Spatial Zone

Running Footer 42 |

Gutter Folio

Format

The format is the area in which the design sits. In a book or magazine the format is the page.
On a website the format is the browser window. The format defines the live area of a design
where type, images, and other media are present.

Margins

Margins are the negative space between the edge of the format and the outer edge of the
content. The proportions of margin help to establish the overall tension (or lack of tension)
in a composition. The smaller the margin the more tension is created. Larger margins create
more whitespace and help focus attention on the positive space of the design. Larger margins
also help the eye find a place to rest and can be a good area to place subordinate information.

Flowlines

Flowlines are horizontal lines that break the space into horizontal bands. They can be used to
help guide the eye across the page and can be used to impose starting and stopping points
for text and images to be aligned. When elements are aligned to the top of a flowline it’s called
a hangline as the elements appear to hang from the line. Type is often aligned to a series of
flowlines equally spaced down the page called baselines. The base of the type sits on the line,
hence the term. Aligning type to a baseline can help establish a vertical rhythm in a design.

Modules
Modules are individual units of space that are separated by regular intervals. Modules are
the basic building blocks of grids. When repeated they create columns and rows. Ideally the
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width of a module will be based on the measure of a line of text. The height would be based
on some multiple of the type’s leading or line-height. The upper left corner of a module is
considered to be the active corner and the lower right corner, the passive corner.

Spatial zones

Spatial zones are fields of adjacent modules. Each field can be assigned a specific function
within the design. A long horizontal field might be used to place long horizontal images.
A long vertical field might be used for long blocks of text. A large rectangular field might
be used for video. Design elements will often be placed inside a field or spatial zone as
opposed to a single module.

Columns

Columns are vertical bands of modules. There can be any number of columns in a grid.
More columns leads to more flexibility, but can also make the grid difficult to work with.
Column widths can be equal or they can vary across a grid.

Rows

Rows are the horizontal equivalent of columns. Online it's harder to plan for rows as the
height of the format is often inconsistent and dynamic. On some pages your design may
call for a fixed height, though on most pages your design is allowed grow vertically with the
content.

Gutters

Gutters are the spaces separating modules either vertically or horizontally. Typically we think
of gutters as the space between columns, but they are also the space between rows. The
minimum width or height of gutters should be an ’'em’ though this should usually be larger
to better separate columns from columns and rows from and rows. The height of horizontal
gutters should be based on the leading or line-height of the type.

Folios
Folios are created when page numbers are placed consistently in the margin, usually above
or below the composition.

Running header

A running header is a guide at the top to indicate your position in a manuscript. You'd find
information like title, chapter title, section title, author, etc located here. A running footer is
then this information is placed at the bottom of the format.

Markers

Markers are placement indicators for subordinate or consistently appearing information.
Markers can be used to denote the location of folios, page numbers, etc. These last 3 are
more commonly found as described in print, but there’s no reason they couldn’t also be used
on a website. For example blog posts aren’t usually given page numbers, but they often
display the publication date. When present the date is usually shown at the top of the post,
but there’s no reason it couldn’t be included in a running header or as a substitute for the
page numbers of a folio.
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Exercise 3.

1. In the tradition of modern design spatial (SPACE) zones within a typographic grid are not
violated.

2. The set width (WIDE) of a letter describes how wide the character is relative to its cap
height.

3. These typefaces have an abrupt contrast between thin and thick strokes; the axis of the
curves is vertical; the serif of the ascenders of the lowercase are horizontal (HORIZON);
and there are often no brackets to the serifs.

4. Traditionally, the typographic medium works most efficiently with typefaces made up of
a manageable number of discrete shapes, able to sit within relatively uniform rectangular
(RECTANGLE) bounds.

5. The overall texture of t body copy is particularly relevant for text that will be viewed on-
screen because the default spacing of a font may look inconsistent (CONSISTENT).

6. In typography, the x-height (HIGH) or corpus size refers to the distance between the
baseline and the mean line in a typeface. Typically it is the height (HIGH) of the letter x in
the font as well as the u, v, w and z.

7. The most popular principle of creating typeface combinations is to pair a sans serif header
(HEAD) with a serif body typeface.

Exercise 4.

a. These are constraints imposed by topography’s early technologies and have been
carried out by either by either more contemporary technologies or merely by convention and
expectation. (4)

b. Curved letters such as a, ¢, e, m, n, 0, r and s tend to exceed that size slightly due to
overshoot. (6)

c. If a letter appears short and squat, we say it has a wide set. If it appears thin and lanky,
we say it has a narrow set. (2)

d. This is a classic combination and it is almost impossible to get wrong. (7)

e. Sometimes skilled designers violate the grid to optimize clarity and maximize visual effect. (1)
f. To manage this issue the designer may need to manually kern, or adjust the letter spacing. (5)
g. These typefaces are developed by Didot and Bodoni and formerly called Modern. (3)

Exercise 5.

MapHutypa (typeface), cemencrtao wpudtos (font family), wpundT (font), kernb wpndTa (type
size), 3aceuyku (serif), WpndT ¢ 3aceykamm (serif font), wpndT 6€3 3acedek (sans-serif font),
HayepTaHue WwpudTa (TonwuHa nMHUM Kaxxgon Byksbl) (font weights), nonyxmpHbIn (semi-
bold), »xupHbin (bold), 6onee xupHbin (extra bold), o4yeHb XupHbIn (black), ynsTpaKMpHbIn
(ultra black), HanucaHHbIN KypcmBoM (written in italics), wnpuHa wpudTa (font width), cxaTein
(condensed), 3Hak (character), otctyn (indent), mex6ykBeHHbI HTepBan (letter spacing)
(opyroe HasBaHue — TpekuHr (tracking)), kepHuHr (kerning), Bbicota cTpoku (line height),
MeXCTPOUYHbIV MHTepBan (line spacing), 6asoBas nuHua (baseline), NMHWMA NponNUCHLIX (cap
line), nons (margins), NocTaBuUTb OTMETKY Ha none (put a mark in the margin), BepxHUn
konoHTuTyn (header), HWXHWUI KonoHTUTy”N (footer).
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Exercise 4. 2.37 — 5.05

1. In a huge organization it is difficult to make brands and branding hang together.

2. They had experts available who had rigour for working on a new BBC typeface.

3. The idea of designing a typeface for the BBC was that both the old and young could read
it, so the font had to be utterly utilitarian (utterly usable / utilitarian and usable).

4. With the Reith font even of a small size when the couple of pixels is minimal you can see
the letters on the screen as quite legible.

5. The stakeholders of the BBC with no design experience expressed happiness and
excitement working on the project.

This really is a big change. | think that the BBC right now roughly has about 350 million
people every week that see our content. That's a lot of eyeballs going to experience this
new font. We wanted to try to pull together different functions across platforms, so across
linear television and radio, as well as online so a font project really helped to create a vehicle
almost for a life of collaboration that perhaps has always been a challenge for us.

The typeface called Reith. It's named after the BBC’s original General — John Charles
Walsham Reith who was a British broadcasting executive who essentially came up with the
concept of independent public service broadcaster. And the mission really was to educate
the masses, educate people. And given the reading for most of us is an essential component
of learning, of education, it makes sense to use his name. Also the name itself Reith has
a sort of elegance to it. So it works on a number of levels.

The BBC content exists both on a state but also elsewhere. Our television programs
appear on other aggregation providers like Netflix and Amazon, places like that. And then
our online content increasingly is appearing in social media so really having something as
a BBC stamp is actually a really important thing for us to be doing.

All brands need to evolve and continue update their identity to make sure that they
continue to look and feel relevant. The landscaping which we work is quite different now - we
are much more of a digital ground than we ever have been. When we shrink down type so it
works in digital spaces, very small digital spaces, it was quite difficult to make current fonts
work. We also knew that legibility will be really important for accessibility as the nation’s
public service will broadcast we’ll have to be accessible to everyone.

Because the organization transforming to become more digitally fair, internet fair, all those
things we need to move with the times, we need to appeal to as many people as possible
and to have a different range of expression, have a range of tonality. | guess my role in the
creation of Reith was bringing together all numerous take-alls across the organization to
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understand the benefits to our license fee payers and to organization itself of having our
own typeface of BBC. There is an option to improve legibility, save money and to increase
our range of expression.

The BBC state is so huge that trying to make sure you’re developing your brands and
your branding in a way that it will hangs together is quite tough. So there is a benefit to the
consistency that the new font will give us.

This will underpin and inform whatever the next evolution of the BBC visual brand will be.
And having the Mug as our chosen typeface designers we had the experts on hand whose
rigour when it came to designing this was just wonderful.

Designing a typeface for the BBC is obviously the holy grail. Watching design for the
BBC you have achieved you have particularly so profound as typeface. The challenge was
to be able to maintain the history and tradition that the BBC has. But then also how do you
combine the esthetic quality with very pragmatic needs of accessibility where an 80 year old
has to be able to read that font as the 18 year old. On the one hand it has to be aesthetically
profound, on the other hand it has to be utterly utilitarian, utterly usable.

The goal theme of BBC Reith is accessibility. Reith has open proportions but all the characters
are open. And that’s an upper and low case, that’s a consistent approach across the whole set. If
you imagine when these letters are used at small sizes especially on screen when you’re dealing
with the limitations of couple of pixels here and there you're getting the maximum amount of
legibility. Space is that premium so we have to make these characters open and accessible. And
more air you can get in the middle of these characters the better really.

With the help of Dalton Maag we learnt so much about typography. We learnt about
individual character design and the beauty of typography, of type design and history of it
as well. And how the brain cognitively loads and processes words. We certainly have this
like family of stakeholders of the BBC who became their own individual ambassadors for
typography, for the new to BBC typeface. Seeing their faces light up when they show their
latest work in progress for our type designers was just wonderful because | expected it
might be a much more challenging project trying to get people who don’t design every day,
to consider design and design aesthetic of a typeface. But it wasn't.

It was really exciting, an unbelievable honour and a unique experience for me to be part of
group working with Dalton Maag. One issue we had within to 24 hour rolling news is actually
onscreen architecture is quite crowdy, when you think better we have tickers which has text,
stories running across the bottom within we have names and designations and also we can
put facts and figures on the screen. And we don’t have much space. So in particularly with
other fonts we had issues around descenders which led to a kind of difficulties with letting
space between each of the lines. We were quite limited, it was really quite tight of how big
we actually make fonts on the screen. Working with Dalton Maag they actually designed this
particularly cute Q that’s got this delightful little horizontal tail, so none of its descends below
the lines. So we can actually make the font quite large. We are talking lines here, take a few
lines but actually it makes all the difference to how much information we can actually get on
the screen and how legibly actually is.

First and foremost it's about functionality, first and foremost it's about conveying
a message. We have to make sure people can read it easily and have to facilitate the act
of reading. But | can also build in very, very subtle design features that make it look and
feel like this is from the BBC. We've designed a g which at the top has not got this spur, or
b and d. The b as well terminates soft and goes round into the stem, whereas on the d you
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have a little spur. And that again helps it to distinguish two characters from one another
because quite often people with reading disability often mistake bdpq from one another.
And just by adding these little touches of the design you can create disambiguity and
help readers decode the letters easier but it also functions as a design feature to create
a certain amount of personality. Again that makes it very distinct.

We made sure that when we were developing it was a broad enough font family that it
had enough expression in it that can be rolled out in lots of different places. But you don’t
want to do is within the state size of the BBC you don’t want to roll out a font and then
have everything the same that is using exactly the same font. So we developed sans and
serif typefaces which weight a lot of different weight that can allow individual brand and
expression across the BBC’s portfolio and that really makes a big benefit.

We live in quite complex world and we need to have the audience understand how really
complicated and multilayer stories. So the whole Reith font family in a Reith family with all it
different literation really allows us to help the audience understand the tone where we come
from. For instance, what will be appropriate for a royal birth, or what will be appropriate for
maybe something like Brexit will be quite different. Something like breaking news now is
quite exciting for us and how we use the Reith to actually express that and to come and get
it really clear in a really crowded news market place, this can be quite an exciting challenge
for us. This tonality of story telling that we have, there is a lot of personality in that and news
without any doubt can use the whole that personality for the audience’s benefit.

The BBC design teams have done a great job using the typeface and making the most
of the typeface as well. Really working with it, it actually can deliver what it is supposed to
deliver.

When it comes to implementing the font that’s gonna have to be a BBC wide collaboration
because we are effectively asking everybody to adopt it in the work that they do — from
something designing a product through to any member of stuff writing an email.

Of a budget BBC’s budget that things happen much better when we all work together.
And | think this project has been a tangible example of that happening in action.

The font we have now is a contemporary humanist typeface which has the whole range
of expression which is very exciting. The typeface itself is made with delight with it, it's
beautifully crafted and looks great, and every scenario that our designers are is putting into
it’s working better. You gonna see Reith beginning to appear more and more on our services:
online, on TV, in the real world, across the world. We have services and possibilities that
express itself yet. This is early days it's essential that it finds its own space, that it lives and
breeds as a design element within our framework.

That day when you open up the BBC website and you go to the news section and it’s
there. That’s what | am really looking forward to.

It's been really exciting. And legacy stuff. This is stuff that will look back on and say we
changed the typeface of the BBC. To many people that not gonna be a big deal but to
designers and to people that interested in typography and people that interested in digital
transformation and all the things that will benefit, this is fascinating, really rewarding.
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UNIT 7 INFORMATION DESIGN

29 LEAD-IN

Exercise 3

All the items from the list are information design.
Exercise 4

. presenting information
. informed action

. plain ... simple

. minimalist graphics

. color theory

. typography ... design
. publication ... editing

. UX ... interface

oOo~NOOPA WN -

What is information design? Well, what isn't it? It's the nutrition label on your food, the
directory in your office, the flight options on a travel site, resumes, report cards, radio
dials, road signs, race results, recycling symbols and, of course, the infographics and
other communication tools that Tremendousness' creates. Information design is so much
more than you might think because it's “The practice of presenting information in a way
that fosters an efficient and effective understanding of the information”. Now that sounds
academic but it's really egalitarian. Its purpose is to explain something so people can take
informed action.

A subset of graphic design is less about persuasion and image and more about
communication and accuracy. But efficient and effective doesn't have to mean plain and
simple. What really matters is clarity and engagement that leads to understanding through
an appropriate presentation. Sometimes that means minimalist graphics and sometimes that
means robust visual storytelling. But it always means skillful design, because good charts
require an understanding of color theory and data visualization. Good infographics or signage
need lllustration, typography and design skills. Good magazines and reports can only come
from expertise in publication design and editing. Good apps, websites and experiences
demand smarts in UX, interface and interaction side. And good animations require physics,
A/V and technology skills. There's a lot to it, so when we ask what information design is the
answer is that it's a little bit of everything and these days it's everywhere whether you realize
it or not.

Exercise 5
c—b—d—a
What is information design? Look around you. Data and information surround us, right?

But data is not the same as information. Your data is useless unless it’s clear, engaging
and easily absorbed. Enter information design. Information design helps people make

1 Tremendousness is the title of the YouTube channel where this video is taken from.
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sense of data. The primary goal of information designers is to ensure clarity of
communication. Information design applies to a broad range of applicabilities — from
street signs to websites, to restaurant menus. A thorough understanding of user needs is
the foundation of the practice.

Who are the information designers? As a practice that intends to present information in the
clearest way possible information designers often have skills from various disciplines. Most
of the times, successful information design is a collaborative effort of skilled visual
designers, writers, editors, illustrators, data visualization experts and usability specialists.
Why information design matters now more than ever? Every day we are bombarded with
endless flows of data and information. Pages of credit card bills, auto-refreshing social media
feeds, airline tickets, emails, text messages. It is the information designer’s responsibility to
ensure that anyone can effortlessly filter and quickly understand data. May it be strings of
text, icons or charts.

2”) PRONUNCIATION

a) persuasion
b) accuracy
c) through

d) robust

e) sighage

f) expertise
g) data

h) thorough

& READING 1

Exercise 2

1 — ¢) Join the dark side
2 — e) Perfect mix

3 — b) When less is more
4 — a) 3D everywhere!

5 — d) Smooth sailing

Exercise 3

a) 4 3D everywhere!

b) 5 Smooth sailing

C) 3 When less is more
d) 1 Join the dark side
e) 2 Perfect mix

f) 1 Join the dark side
g) 4 3D everywhere!
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1.

With the introduction of dark mode on popular apps, many users have grown to love giving
their eyes a rest. Dark mode allows users to view their screen in a color scheme that uses
light-colored text, icons, and graphical user interface elements on a dark background.
When incorporated into web design, dark mode gives your website an ultra-modern look.
Consumers usually want state-of-the-art products and services, so your website should
reflect these trends and preferences. (f)

Dark mode is a great way to build contrast and make your design elements pop. The
dark interface complements the bright elements, allowing your users to read your copy
with ease as they navigate throughout the site. In addition to great contrast, dark mode is
known for saving battery life on digital devices, which is always a nice extra gift for your
users (d).

2.

Layering graphics on top of photos is a great way to mix illustration with realism in your
design. This rule-breaking trend dominated the market in 2020, seen in many industries
from fashion to home cooking. (e) This alternative, creative approach adds a certain amount
of “cuteness” and delight to otherwise bland, common images.

You can also leverage this tactic to call out serious attributes, such as communicating
complicated concepts like finance or technology. (e) Whichever reason you choose, this is
a great way to add some personality to your web design.

3.

Minimalism is a classic design trend still popular among today’s best website designs. (c) Its
elegant, beautiful, and easy-to-understand appearance makes this technique highly usable,
yielding a delightful user experience.

It's also a trend that evolved over time; in 2020, for example, we saw even larger sections
of white space. This helps guide the user’s eyes to the most important parts of the page,
such as copy or a product image. With little to distract, a minimalistic approach keeps the
user focused on the product and what’s important.

4.

3D designs have found their way into many mainstream experiences. From Nintendo to
cartoons, we’ve evolved from flat experiences to something more 3D. It's no surprise that
this trend has found its way into design, as well.

A parallax website 3D design breaks the boundaries between digital space and reality. It
adds depth and realism to your site and captivates the user in a unique way. And with the
rise of VR, designing 3D elements is in much higher demand. (g) It's a great way to create
an immersive experience on your site (a), encouraging your user to stay longer.

5.

Another design trend is to incorporate streamlined, minimum navigation. Minimum
navigation limits the amount of choices a user has to make, allowing them to focus on
your product. With your information architecture minimal, you can create an experience
with few distractions.

Another reason for this trend is due to the decrease in screen sizes over the years. From
desktop to phone to present-day wearables, Ul real estate is becoming smaller and smaller.
Designers are challenged with fitting navigation into smart watches, a very popular form of
wearable tech. With screens as small as 44mm, (b) it's no wonder minimum navigation is
a popular design trend.
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Exercise 4

A. Minimalism

B. 3D everywhere

C. Dark mode

D. Mixing photos with illustration and graphics
E. Minimum navigation

F. Dark mode

>
& VOCABULARY

Exercise 1

a) yield

b) empower
c) incorporate
d) pop

e) captivate

f) dominate
g) leverage
h) evolve

Exercise 2

1) streamlined navigation

2) immersive experience

3) minimalistic approach

4) rule-breaking trend

5) state-of-the-art products and services
6) usable technique

%2 READING 2

uXx
uXx
ul
ux
ul
ul
uXx
ul
9. UX
10. Ul
11.UX

©ONOOGRWN =
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12.Ul
13. Ul
14.UX
15.UX
16. Ul

>
g? VOCABULARY

Exercise 1

1) input hardware or input devices
2) wireframe;

3) feasibility;

4) target audience;

5) competitive advantage;

6) prototyping.

Verb Noun

Adjective

Adverb

interact interaction

interactive

interactively

communicate communication

communicative

signify significance significant significantly

respond responsibility responsible responsible

compete competition competitive competitively
effect/ effective/ .

effect . . ) effectively
effectiveness ineffective
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UNIT 8 THE FUTURE OF DESIGN

%2 READING

Exercise 1

A — a VR headset
B — a smart-watch
C — a hologram

D — VR controllers
E — a desktop

Exercise 2

AR — Augmented Reality (C)
VR — Virtual Reality (A)
Al — Atrtificial Intelligence (B)

Exercise 5

A. Get to know AR and VR

B. Think holistically

C. Consider everything

D. Get creative

E. Don’t throw the baby out with the bathwater

>
{/ VOCABULARY

Exercise 1

1) lightweight

2) advantage;
3) delightful

4) benefit

5) optional

6) mainstream
7) slow

8) superficial.

Exercise 2

1) to adjust to smth;

2) at a shocking pace;

3) to immerse oneself in experience;
4) to be aware of;

5) to go hand in hand;

6) to set smb at ease;
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7) to expose oneself to the new technologies;
8) to interact with each other.

Exercise 3

1E — conduct business

2G — accomplish the task

3A — lack skills

4H — query the world

5B — push boundaries

6F — gain a familiarity/ an understanding
7C — enable the experience

8D — test the waters

Excercise 5

immersive
exposure
navigation
consumer
expectations
requirements
meaningful
developer, designer

©ONOoOORWON =

SCRIPT

Part 1

There's a new artificial intelligence superstar in the graphic design space. And it's creating
quite the disturbance, from some people saying the era of graphic designers is over to
business owners loving the idea that they can actually fire their entire design team. But
should we graphic designers be worried about artificial intelligence? “Artificial intelligence is
an insult.” And furthermore what is a DALL-E or DALL-E-27?

DALL-E was the first Al in a series of software programs. Now it was and it still is a way to
create images from text inputs. People would make funny outcomes and share them online.
There's actually an entire Twitter account with over a million followers that shows some of the
best outcomes from DALL-E. But watching this software come into this world and actually being
used was a lot like how people go ‘oh’ when they watch a kitten try to chase a laser pen. He was
benign, he was cool and it was kind of cute. The thing about kittens is that they eventually grow
up. DALL-E was then spawned into something else, entirely something a bit more sinister. A little
later in today's video we're going to look at an awesome web-based tool that makes the process
of generating editorials and websites super, super-easy and there's also a neat discount too
for Satori viewers. The team creating this software were obviously highly imaginative and they
called it... drumroll, please... DALL-E-2. Over the last month or so DALL-E-2 has been going
through a beta test. Only a few select people have been granted access to try it out and see what
it can actually do. And as far as the results go it's pretty shocking actually.
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Now take a look at this Vice magazine cover that was created in 2017 by the Al
software DCGAN. Big deal, right? This is something an 8-year-old kid could probably make
themselves. But then check out what DALL-E-2 has created recently. It's a pretty decent
cover design, | would say. Now personally | would change a few aspects of the typography,
such as the kerning and the layouts but, all in all, it's not actually that bad but is that bad
for us designers? Here's the thing. Artificial intelligence, well, at the moment, anyway, isn't
something that can be used on its own flawlessly, much like how we use say, for example,
Adobe lllustrator. The program uses a lot of built-in algorithms to do things automatically
such as using the smooth tool. lllustrator uses algorithms to predict what would be the best
outcome for your line in terms of smoothness but, importantly, the designer is still at the
wheel. But what about DALL-E-2? Well, here's a prime example. Now Joseph Hillenbrand
used the software to show what could actually work well for our client whilst the designer
is still in control. DALL-E-2 was able to create business cards with relevant backgrounds.
For example, here a beach theme that might appeal to a client who has a brand based
around the beach or coast. He also shows how it can make poster design mock-ups and
also package designs too. So as you can see in this instance it's being used to streamline
and speed up the process of making mock-ups to present to a client. Notice how the role of
graphic designer is still involved in this process. Even Joseph admits that it still isn't perfect
and that begs the question will Al ever be perfect. There may be many things that computers
just cannot replicate when it comes to the human act of designing. Sometimes, however,
artificial intelligence can do a whole lot more than just help.

Part 2

Alibaba's Lubin tool can generate 8 000 ban ads per second, according to the company. In
2018 it produced more than 6 million banners for 200 000 merchants as part of Alibaba's
Double 11 Shopping Festival and that's one busy Al. A professor at FIT's Communication
Design Foundation said that none of these banner ads generated by Lubin are masterpieces
but that doesn't mean they don't have or serve a purpose. The real question is whether they
are effective as banner ads and the answer is ‘yes’, according to this person.

Actually, however, | have a completely different opinion. You cannot teach an algorithm to
know how to target a specific group of people in terms of psychological responses with their
design. Not yet, anyway. Machines cannot understand the subtle nuances of human beings
and how we think and feel in regard to marketing and graphic design at least not efficiently,
anyway. To me DALL-E-2 at the moment is just something that can be helped to streamline
the role of a graphic designer and it's also pretty cool at making art too. Let's not go ahead
and confuse graphic design with arts. It's a tool and with any kind of tool it depends on how
the user actually uses it.

What DALL-E-3 will look like and what it will be capable of is an entirely different matter.
To me graphic design skills are incredibly valuable. If you follow this channel, you will know
that | like to take things deeper than just, say, designing something in Photoshop. If you
understand design from a psychological point of view, you can do things like set up a brand or
business, become a marketing expert or create change in your community or online. To me
the key to, actually, moving forward in graphic design is to really pay attention to psychology
and that's because, of course, psychology isn't something that Al can understand or grasp at
the moment. But are you worried about DALL-E-2 or even the former DALL-E? Let me know
in the comments down in the comment section below.
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Now are you looking for a web tool that will make the process of creating outstanding
editorials and websites for clients quick and easy or maybe you just want some features
that will help make your projects more interactive and add more depth with no code
involved? Well, the sponsor of today's video can be used to create amazing and unique
websites without any coding necessary. Readymag is a design tool made by designers for
designers and it's something that | do personally believe in. It's highly intuitive with a drag
and drop editor and it gives you access to advanced typography and animations. Also,
importantly for websites, using Readymag you can actually have advanced SEO features
for Google analytics to measure the success of your projects. You can use a variety of
highly customizable templates created by the Readymag team and users. Now with the
freelancer plan you can create up to five different websites with an unlimited number
of pages and map up to three domains on your accounts. You can also invite up to two
collaborators to work on projects jointly using the collaboration function. Now using the
promo code satori16 the first 50 users can try out the freelancer plan for just 16$. Use
the link in the description box below. But if you guys haven't had your fill of graphic design
goodness today, just click a video on the screen and until next time guys design your
future today. Peace.

Exercise 1

1) benign

2) sinister

3) to spawn

4) flawlessly

5) to streamline
6) a mock-up

Exercise 2
Both magazine covers were generated by Al.
Exercise 3

1. DALL-Eand DALL-E-2

2. From text inputs

3. Because in the beginning everyone was excited about the software, it was a great tool
that generated very realistic pictures. However, later on it ‘grew up’ like a kitten, stopped
being cute and cool and created a threat for graphic designers.

4. He shows how sophisticated the new software is. While DCGAN generated a picture that
might be painted by a child, DALL-E-2 is capable of creating decent images.

5. The program uses a lot of built-in algorithms to do things automatically such as using
the smooth tool. lllustrator uses algorithms to predict what would be the best outcome
for your line in terms of smoothness but, importantly, the designer is still at the wheel.

6. DALL-E-2 it's being used to streamline and speed up the process of making mock-
ups to present to a client. However, the result is not perfect and the designer is still in
control.
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Exercise 4

C — An example of Al tool generating ads.
A — The restrictions and limitations of Al graphic software.
B — The description of a web tool simplifying the process of design.

Exercise 5

True
True
False
True

Not given
True
False

NN =

https://www.youtube.com/watch?v=Y3xNKccSW5U&Iist=PL-
c9Rg56P4KNUNN7KaYpSODItpFiB7la-&index=4
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