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          This  work  is  devoted  to  the  development  of  recommendations  on  the  use  of creative content in social networks for brand promotion. The aim of the WRC was to develop  practical  recommendations  on  the  creation  and  use  of  a  visual  concept  for LLC «Yuri Kostrov».The   methodology   of   the   work   includes   the   use   of   theoretical   (analysis, synthesis,  analogy,  induction,  deduction,  classification)  and  empirical  (observation, comparison, measurement) research methods.
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