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      Аннотация

    
        
          Тема данной дипломной работы - «Особенности применения инструментов продвижения товаров на рынках РФ и КНР» - в рамках которой была рассмотрены теоретические основы коммуникационных процессов в маркетинге и особенности применения маркетинговых коммуникаций на рынках КНР и РФ. Очень важно суметь преодолеть коммуникативные барьеры на рынках и найти общие точки для взаимопонимания, в данной работе последовательно рассмотрены специфика применения инструментов продвижения товаров, тенденции развития и существующие проблемы на рынках КНР и РФ, а также креативные подходы к планированию деятельности отдела маркетинга в торговом предприятии ООО «Жемчужина».
        

        
          The purpose of the master's thesis analysis and valuation of commercial activities of the wholesale enterprises and development of recommendations for improving its competitiveness. The object of the research is wholesale trade production enterprise of "Montak". The results of the analysis of the competitive environment and economic activities developed ways to improve the competitiveness of enterprises, and proposed a specific list of activities for implementation at JSC "Montak", namely the maintenance of the new product lines, change suppliers, the introduction of advertising and trademark registration.The topic of this thesis - "Features of application tools for promoting products on the markets of Russia and China" - in which was discussed the theoretical foundations of communication processes in marketing and the peculiarities of the use of tools to promote products on the markets of Russia and China. It is very important to be able to overcome the communication barriers in the markets, and to find common points of understanding. In this work consistently addressed the specific application tools to promote products, trends and existing problems in the Chinese and the Russian market, and creative approaches to the planning activities of the marketing department in a trading enterprise "Pearl".
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